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Obviously we put a great deal into the new Marvel Masterpieces 
Collector Cards. Tis limited-edition 100-card series coming 
in October is captivating, to say the least. Five bonus cards with a 
never-hefore-seen design process plus sealed, numbered boxes 
make this set one you won't want to miss. 
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work of art officially — 

authorized by creator Mat e 

and Twentieth Century Fox Film Corporation. 

I the Simpsons! America’s most nuclear family. In a new Limited Edi- 
tion collector plate officially authorized by creator Matt Groening and 

Twentieth Century Fox Film Corporation. 

Homer, Marge, Lisa, Maggie and the irrepressible Bart. We love them 
all! Because—more often than we'd like to admit—we all have a little 
Simpson inside of us! Now you can bring the Simpsons into your home 
with A Family for the '905, a fine porcelain collector plate portraying a 
classic Simpsons moment, inspired by an authentic animation cel. Each 
plate is hand-numbered and bordered in 24 karat gold and bears the sig- 
nature mark of Matt Groening on its reverse side. 

Priced at just $29.50, this imported Limited Edition collector plate 
will be closed forever after just 45 firing days, Available exclusively from 
The Franklin Mint, Franklin Center, PA 19091-0001. 

Return Assurance Policy 


If you wish to return any Franklin Mint purchase, you may do so within 30 days of 


your receipt of that purchase for replacement, credit or refund. 
THE SIMPSONS™ & © 1992 Twentieth Century Fox Film Corporation. All Rights Reserved. 


Individually numbered by 
hand with 24 karat gold. 


_ ‘size of 8" (20.32 cm) in diameter. 
A Limited Edition Collector Plate. 


Hand-Numbered and Bordered in 24 Karat Gold. 
We Please mail by October 31, 1992. 
The Franklin Mint 


Franklin Center, PA 19091-0001 
Please enter my order for A Family for the 905, officially author- 
ized by Matt Groening and Twentieth Century Fox. I need SEND 
NO MONEY NOW. I will be billed $29.50* when my plate is 
shipped. Limit: one plate per collector. 


“Plus my state sales tax and 
32.95 for shipping and handling. 


SIGNATURE 


ALL ORDERS ARE SUBJECT TO ACCEPTANCE 


MR/MRS/MISS 


PLEASE PRINT CLEARLY 


ADDRESS. APT. NO.. 


CITY/STATE/ZIP. 


TELEPHONE NO. ( ) 


15052-6NOZ-32 
THE SIMPSONS™ & © 1992 Twentieth Century Fox Film Corporation. 
All Rights Reserved. 
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Eat radioactive 
coleslaw & go mad. 


Marc Silvestri bows 
another super team. 


This teenager's out 
for real revenge. 


Jerry Bingham explores 
an "Airtight Garage." 


He's illustrating 
numerous fine horrors. 


Guess who (апа why) 
Shadowhawk is! 


Los Bros. Hernandez 
talk “Love & Rockets." 


William Gaines 
produced a world, 
world mad. 


And Michael Keaton 
isn't kidding. 


Finally, Batman returns 
to cartoons. 


The Fantastic Four saw 
action on the airwaves. 


Animated characters 
keep on speaking. 
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COMICS SCENE RETURNS with 
the magic of Disney's Aladdin...the 
mystery of the X-Men cartoons... 
and the madness (so to speak) of 
Will Elder. It's in COMICS SCENE 
#30, on sale October 22, 1992. 
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. 
Radio Heroes 
atic crackling, ear pressed close to the speaker, hear the maniacal 
S laughter, the desperate words, the brutal gunshots. Listen, breath 
quickly sucked in with excitement, to the adventure. Heroism is in the 
air. And in those golden days, it was on the radio. 

What an arena of imagination! And—I must admit—despite my fondness 
for comics and pulps, movies and books, TV shows and animation, radio 
has always been my favorite medium. Why? It’s quite simple. As you listen 
to a radio drama—voiced dialogue, sound FX and music (the trademarks of 
visual and electronic entertainment)—paint a picture, you're like a reader 
with a good book. You imagine all the rest. 

Radio drama isn’t exactly thriving. It survives, to a certain extent, in the 
humorous ads of such masters as Stan Freberg, ex-partners Dick Orkin & 
Bert Berdis (who, as Dick & Bert, did the Chicken-Man superhero spoof of 
the '70s), Stiller & Meara and others...in the poignant monologues of 
Garrison Keillor...and most bizarrely, in the burgeoning audiobook field. 
These audiobook adaptations feature the book’s author or a skilled actor 
performing a (usually) abridged reading. Characters are mimicked, given 
different voices. And in the best of these adaptations, original music and 
sound FX add to the excitement. Essentially, audiobooks are radio drama 
without the radio. 
Comedy, music and drama were the mainstays of the Golden Age of 
Radio, but for those of us devoted to the comics scene, it's the heroes that 
mattered. Countless comic book and strip characters—like Superman, Little 
Orphan Annie and Flash Gordon—got the radio adventure treatment. 

Heroes who originated elsewhere—like the Shadow, who began in the 
pulps—found wider fame on radio. And those born on radio—like the Lone 
Ranger and the Green Hornet—would often go on to comics, movies and TV. 
What grand excitement! And J wanted to be part of that, so while at West 
Virginia's Bethany College from 1975-78, I wrote, directed and produced six 
half-hour radio dramas and 150 episodes of a five-minute radio soap opera 
spoof for the college station WVBC. With my colleagues Tim Smith, John 
Sayers and Harry Mainzer, I co-wrote and co-produced 20 segments of a 
sketch-comedy half-hour show. Mostly recorded (on audiotape) by engineer 
extraordinaire Steve Coe, these projects relied heavily on music, sound FX 
and a dedicated cast that included guest stars Vincent (Helter Skelter) 
Bugliosi and the legendary Mel Blanc. 

With commercial radio drama all but dead, I ended up editing magazines, 
but my love for radio has never wavered. And that's why I was very much 
intrigued when writer Rich Harvey tracked down producer Peter B. Lewis. 
After all, Lewis brought The Fantastic Four to life as radio heroes. You can 
read more about The Fantastic Four on page 53. Me? I just pressed an ear 
close to a speaker and listened to the adventure—the show's first four weeks 
(20 episodes, a taped relic of my college radio days). 

And what great fun it still is! True, the original Stan Lee dialogue—al- 
ready more than a decade old when the show was produced—sometimes 
seems, as Lewis notes, “corny.” And the sound FX aren't state-of-the-art for 
the '90s. Nevertheless, the performances by Robert Maxwell, Cynthia Adler, 
Jim Pappas, Jerry Terheyden and the very droll Bill Murray (frequently 
sounding like his brother, Brian Doyle-Murray) are a scream. Terheyden is 
particularly dramatic, in the segments I heard, as the misunderstood Mole- 
Man, the enigmatic Miracle-Man, the noble Sub-Mariner (sort of a Ricardo 
Montalban-Fernando Lamas tone) and the evil Dr. Doom. 

Curiously, I had just reread in a Marvel Masterworks volume the very 
Stan Lee-Jack Kirby stories adapted for these episodes. Listening, I recalled 
the amazing Kirby visuals that revolutionized the comics scene...pictured 
just how the shows were recorded in a cramped studio much like my old 
college workplace...and painted new scenes in my imagination of a live- 
action Thing, a blazing Human Torch, a flexible Mr. Fantastic and an 
unseen Invisible Girl, all battling for justice. 

I listened, breath sucked in with excitement. Heroism was in the air. 
What an arena of imagination still exists for the Shadow and Chicken-Man, 
the Lone Ranger and the Fantastic Four! How marvelous it would be to 
bring back the adventure, static crackling and ear against the speaker, to 
where it once belonged. 


—David McDonnell/Editor 
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HURRY UP 
WITH THOSE 


CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSC 
CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSC г 


ESCSESCSESCSESCSESCSCSESCSCSCSES| 
CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSB 
CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSC! 


CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSC 
CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCS! 
CSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCSCO 


Personal replies are impossi- 
ble. Other fans & advertisers 
may contact readers whose let- 
ters are printed here. To avoid 
this, mark your letter “Please 
Withhold My Address.” Other- 


wise, we retain the option to 
publish it. Write: 

COMICS SCENE 

475 Park Avenue So., 8th Flr. 
New York, NY 10016 


..Thank you. Your magazine 
continues to deliver a consis- 
tent array of entertaining sub- 
ject matter and delightful full 
page illustrations. For this, you 
have my unwavering financial 
support, no matter the cost. 

I relate a lot to this book 
because I love animation, as 
well as comic books, of course. 
So I just want to say thanks for 
your extended articles on 
Beauty & the Beast. The illus- 
trations were really great and 
are highly appreciated. 

Your Fish Police article was 
a very very pleasant surprise 
(CS #26). Jeanne Romano is 
quite an imaginative writer. I 
wish her the best of success. 

Upon seeing Fern Gully, my 
heart raced with uncontrollable 
awe. I had seen the previews. I 
had seen the nifty cardboard 
floor display. I knew this was 
going to be a work of art. The 
story was powerful and, most 
of all, alive. It carried me into a 
different world. 

And the flowers, not since 
Fantasia was there such a flo- 
ral display of magnificence. 

Sadly, the ending seemed 
disappointing. That something 
special, real, genuine, that 
Crysta and Zak shared, just 
couldn't have ended just at a 
drop of a hat. 

Lastly, I find David Gal- 

in's final paragraph in his 


SUPERBOY, THEN WHAT DID im 
BATMAN START OUT AS? 


твт. 


BUT YOU SAW THAT COMING 
A MILE AWAY, RIGHT?) 
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letter (CS 426) in grave con- 
tempt. 

I do not respect a person 
who loves comics and de- 
nounces animation. This maga- 
zine gives us variety. They give 
us what's hot and what's not. 
But, at least we know what's 
what. 

And that's more than I can 
say for some other title that 
gets too repetitive. 

I would not like to know 
everything about Batman or 
Spider-Man every lovin' issue. 

Yes! I do want to know 
about Beauty & the Beast, Fern 
Gully and so on, because they 
won't always be sitting around 
fresh and new like Bats or 
Spidey every month. 

Animation and comics are 
brother and sister. You can't 
separate them! 

Mark Ross 

Williamsburg, VA 


-.This may not be the best 
place to bring this subject up, 
but since this is the only mag- 
azine that I'm currently reading 
I thought, "Why not?" 

I was very interested when I 
heard that Marvel, in conjunc- 
ture with Impel, would be re- 
leasing a series of trading cards. 
I had really enjoyed the first 
two Marvel Universe series and 
thought that the trading cards 
would be a natural extension. 
But I had been very disap- 
pointed by their latest series, 
which changed format and the 
way they presented the info 
about their characters, so I 
wasn't going to hold my breath 
hoping for a return to the old 
method they used. As it turns 
out, I would have died quickly 

DC has always been evasive 
about the power levels of their 
characters, never going as far as 
saying so-and-so could lift X- 
amount, so I was able to accept 
their Who's Who. They told no 
more or less than they always 
had. But Marvel had always 
made a point of giving detailed 
info about their characters, to 
the point of coming up with 
"scientific" explanations for 
the workings of powers. Then, 
they give us the new and 
"improved" Marvel Universe, 
with the different format and 
new ways of presenting the in- 
formation about their charac- 
ters. I'd like to know where the 
real information went. 

Marvel went from very de- 
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tailed to very ambiguous. They 
tell you where to look to find 
origins and significant stories, 
but that doesn't do you a bit of 
good if you aren't already fa- 
miliar with them and if you 
don't have every book Marvel 
has released. And what's al- 
most as bad, they become very 
ambiguous when it comes to 
strength and sp don't see 
how they can c. y a charac- 
ter who can lift two tons in the 
same category as someone who 
can lift 10 tons. 

So, I had placed some hopes 
on the trading cards being less 
ambiguous, but those hopes 
didn't go through. Then, it 
dawned on me as to why—the 
look of a book (and trading 
cards) has become more impor- 
tant than the contents. 

I don't know about anyone 
else, but I'm tired of the look 
being more important than the 
contents. I'm tired of paying an 
arm and sometimes a leg for a 
cover, a trading card or a holo- 
gram. And that seems to be all 
we're getting anymore. The 
stories are taking a back seat to 
gimmicks. That's sad. 

I've written to Marvel and 
DC on this matter and have 
gotten pat replies. Marvel has 
said that all future Marvel 
Universes will look like the 
current one. I bet! I look for 
trading cards or, most likely, 
holograms. DC never sticks by 
what they say (see the return of 
Superboy, a Supergirl, the JSA, 
etc.), so I expect them to 
change the look as they see fit, 
too. 

I also think that this trend 
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is the reason many artists to- 
day feel that they don't need 
writers. Why do you need a 
writer when the story isn’t im- 
portant anymore? All the artist 
has to do is draw some action 
scenes, some domestic scenes, 
and what-have-you and you 
have the "story" of the '90s. 

If this trend keeps up, we 
may one day see a comic that's 
covers only, with no story 
whatsoever. I for one don't 
want that. Do you? 

Derrick Fannin 

594 Hyden Br. 

Van Lear, KY 41265 


..A gracious thank you for 
printing the Mike Peters arti- 
cles in CS #27. I didn't become 
a Mother Goose and Grimm 
fan 'til after I saw the animated 
show a while back when I be- 
came rather bored by the re- 
peats on ABC, NBC and Fox. It 
gave me the opportunity to 
jump into the cartoon when I 
had the perfect excuse to do so. 

Charlie Brill is excellent as 
the neurotic Grimmy on the 
show, along with Greg Burson 
as Attilla the Cat and the 
Wisecracking Magic Mirror. My 
favorite episode was when 
Grimmy met up with Count 
Dracula and Igor during a lot- 
tery contest. Mark Evanier does 
some pretty wacky stuff on 
that program with his warped 
sense of humor. CBS should be 
thankful they have an adult 
following for Mother Goose & 
Grimm. And Garfield and 
Friends. | have felt that car- 
toons were not being treated 
with respect by some people 
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who still think primetime tele- 
vision can still get an edge over 
them in intelligence. Wake up, 
people! You'll realize in time 
that animated cartoons can 
appeal to more than just 
“kids.” Look at the popularity 
of The Simpsons! 

Steven Acevedo 

Bronx, NY 


..The issue of total creative 
rights in the comics industry is 
a hard thing for most comics 
companies to talk about. A 
loss of control or finances 
seem prevalant in their con- 
cepts of a writer or artist gain- 
ing total creative power and 
ownership of the characters or 
series they bring to life. Marvel 
and DC seem to be caught in a 
situation that’s pulling at the 
fundamental strings of comics 
making—a writer or artist cre- 
ates a character, sometimes 
with help from an editor, and 
they strive to make it the 
hottest new item with most of 
the rewards of its popularity 
going to the company. Even 
ownership or creative control 
over said character is not 
allowed by the person who 
created it. And that's how its 
always been. But is it right? 
Now comes along Image 
Comics. They offer all the top 
benefits that the other "Big 
Two" offer, as well as owner- 


ship and creative control of 
that character or series by the 
one that created it. That's a 
hard deal for anyone to pass 
up. Does Image see a reward to 
these tactics that the other two 
have overlooked? I believe so. 

Image knows the value of a 
satisfied creator, one who feels 
more passionate about the 
work they own than anything 
else. They know the work they 
turn in is the best on the mar- 
ket. And those who do that 
writing or pencilling feel a 
greater reward than even 
money can give when they see 
their name printed as that char- 
acter's creator. 

Bob Kane does with 
Batman, Jerry Siegel & Joe 
Shuster with Superman, even 
Bill Everett now does with 
Sub-Mariner. We see their 
names printed at the beginning 
of each comic stating who cre- 
ated that great character. And 
that's how it should be. Image 
recognizes this. It's not really 
such a big deal. However, 
Image is giving more than just 
creative credit to its people, 
but ownership as well. Is this a 
bad thing? Not really, if agree- 
ments are presigned properly, 
total ownership and creative 
control of new characters are 
given to the people involved in 
making them, such as Todd 
McFarlane and Spawn, while 


complete and exclusive pub- 
lishing of said character is 
given to the company involved 
in the signed agreement. 
Everyone gets what they want 
this way. The writer or artist 
gets creative control, the com- 
pany sells an extremely hot 
property and the readers get 
great stories. 

Does anyone really think 
that if Marvel or DC could 
grant the same rights Image 
currently is, that McFarlane 
would be inclined to keep his 
Spawn under Image's roof? Or 
Rob Liefeld on Youngblood? I 
don't believe so. Marvel and 
DC offer greater distribution 
worldwide and better publish- 
ing and advertising. That means 
greater profits for the compa- 
nies and the creators both. 
However, | feel a company like 
Image is long overdue. The "Big 
Two” are clearly not willing to 
grant greater creative rights. 
Image Comics can only be a vi- 
able step forward to greater 
comic making and give a new 
view of where it's heading, as 
well as give pause to other 
companies unwilling to grant 
creative control. 

But let's face facts. Marvel 
and DC own the two largest 
universes in the industry to- 
day. If people believe that just 
because Liefeld creates a hot- 
selling series or McFarlane cre- 


“Curses! No sooner do I wash 
& wax this thing than the little 
guano factories make their 
return!" 


ates a wild, new character that 
Image can cause a major upset 
in the market, they are sadly 
mistaken. But Image does pro- 
vide a better future. 

As an aspiring writer, I only 
hope that along with these 
great, new changes Image is 
making, 1 hope they are equally 
making attempts to allow a 
greater range of raw, new talent 
to get into the business easier 
than other companies. Not 
speaking for myself, there is a 
great deal of talent being over- 
looked out there by the current 
ways of screening new, poten- 
tial artists and especially writ- 
ers. I hope this area of comics 
making will be addressed with 
equal zeal by Image. 

Mark R. Daniels 

612 Arlington Avenue 

Cincinnati, OH 45215 


FROM BEYOND THE UNKNOWN COMES STORIES OF NEW MYSTERIES IN TIME 
AND SPACE. HERE ARE TALES OF THE PAST, PRESENT AND FUTURE. STRANGE 
ADVENTURES IN WHICH YOU'LL LIVE IN A MILLION COULD BE YEARS ON A 
THOUSAND MAYBE WORLDS.... 
KARL ART PUBLISHING 
PROUDLY PRESENTS 


МУКУ 


ISSN 1058-9775 


ронена 
SERS d 


ONLY FROM KARL ART PUBLISHING INC 


TRADED of RARE ART 


VOLUME 1 


MICHAEL LUCK 
We BARRY KRAUS 

; RICHARD BOBER 
‚ DAN NAKROSIS 
TOM YEATES 


KARL ART Р! 
i P.O. BOX 525 
i HEWLETT, N.Y. 11557 


тм 


INTENSE AND DISTURBING SCIENCE FICTION/FANTASY ON THE CUTTING 


AN ALL NEW 3-VOLUME ANTHOLOGY SERIES 
FEATURING TODAYS TOP TALENTS 


JOHN RIDGWAY 
ESTEBAN MAROTO 
TIM GULA 

KYLE BAKER 
NESTOR REDONDO 


SPECIAL OFFER: ORDER NOW AND RECEIVE SIGNED EDITIONS BY 
CREATORS MICHAEL LUCK AND BARRY KRAUS. ACT NOW WHILE 
SUPPLIES LAST. 


SEND CHECK OR 
MONEY ORDER 
ONLY: 


Í PLEASE SEND МЕ 
È РОЅТАСЕ 


Í OVERSEAS: ADD 65 
TOTAL ENCLOSED: $. 


COPIES OF DIMENSION X, VOL x AT 63.50 EACH. 


1 PLEASE ADD $2 FOR EACH ORDER TO COVER POSTAGE AND HANDLING. 
{ PER ORDER IN U.S. FUNDS ONLY. 


‘Art: Mike Wright 


STARFLEET 


мим МЦ < 


се large and Х- large: : : $ Colere stan On Tom " 
: (XX-large, add $2) . . «e, a ۴ 
A 23 £ Only $14 } V ў y ee йїа;, Я 5 
eil б m S ET s ue, yellow & red. ` 
@EXCUSE SHIRT ER : * ogo; blue type. - А 
. ' Hilarious witticisms! : m 1 Back: Black & red , e 
Reasons not to do everything! ' д Te › | ST: TNG logo. 94% X 1 
ў 2 У e á cotton. Preshrunk. m ichael Keaton faced an о a $ LJ 
Next Generation he couldn't refuse when 
. * e Black. Yellow & purple | СЫЕК 3 
5 insignia. Purple logo. > E У 8 was given the ME to 
eT lat ann oreen 8, m E "Wi . OUT pu play Batman on the big sc But 
uM SUY ШШ eat Ь Е all the money and perks in th pe — 
wouldn't have made a dent with him a= 
& had director Tim Burton not paved By MARC SHAPTRO 
the way with an offhand remark. 
. e. "What ultimately convincedgme to 
e А 3 do the role was w hen Tim зав он Mie 
3 i just seem like the kind ofgguy who 
hi would put on a Bat-suit а во out 
e into the night,” " remembers Keaton. 
t Sum HE KEINGONS, ۰ “L said ‘OK, if you think of me like м 
with black outline а that, I'm willing to go with it.” 
UAE Keaton recalls that introduction to 
Back: Black & fuchsia Batman's world in Chicago. whe 


. 97: TNG logo. е the Windy City has gotten consider- 

50/50 Blend. ARTS х NUES à 3 

ably windier because of an influx of 

journalists who are in town to gather 

the wit and wisdom of Batman 

Returns. 'Th ctor is in rare form. 

sounding of ench rap lyrics and 

E s tossing nuts into his mouth in be- 
(weén responding to the neverend- 

iW inquiries into the Dark Knight's 


" * Black. Yellow. “hy A Sd». < . nd adventure. Needless to say, 
` insignia. Purple | 4? 0 ^M ton—who only saw Batman 
nd M i S ` Й á 5 “Returns for the first time the night 

50/50 Blend. : / . before—is getting punchy with the 


press. 


$ Also available: : ` 79 VULCAN - 
5 SCIENCE ACADEMY 
* STARFLEET ACABEMY SWEATSHIRT $21.95 3 j x White. Front: Silver and . ` an X 
College gray sweat. Front; Gold, silver, blue, red & — Я . Я black design. Blue type . bs LEE pon 
] yellow design. Blue type. Back: Red and black Á . x . with black outline. Black: 9 в 3 d 
ST: TNGlogo. Soso pieni: S; M, Lg, HE EMT B trie . Silver and blue ST: TNG” ° | 
а Us E ve 1000. 50/50 Blend. • 
b ша „елы 7 ‚‚ aug have i 
š B STAR TREK: THE NEXT GENERATION STARLOG PRI ss 2 DA Send cash, check or Ш Broun T free food and ask que 1 
2 T-SHIRTS! Now Von NY 10016. ин ; m ey order payable able NL tions. All I've got to do is һе witty \ 
Please indicate quantity and size of each shirt being ordered and add — aot 3 ё and clever and answer them. 
Ê postage & handling charges: $3.50 (Foreign: $5) per shirt. у О Keaton jokes that the reason he 
П T-SHIRTS $14 a b^ decided to-do the second film was 
Total losed: К 
S, M, Lg, XLg (XXLg, $16) _ Monte cua NV S 3 “that they promised me the costume 
EE MUS would be lighter, and it was. About 
- Excuse Shirt ee МАМЕ. ста $3 * four ounces lighter. 
ST-T16 Size pinta елке : i “I liked the ste " he contin- 
SUE SrtI2iSize — Starfleet Academ) STREET я É ER HIIS IRURE Bee 
E ST-T22Size  — Vulcan Science Ao ideny Ў $ 9 3 the idea of the two villains, and I ; 
s SWEAT SHIRT $21.95 erry eS Lm z 3 E. loved the idea that Tim was going to j ы 
S, M, Lg, XLg b do it again. Playing Batman also gave ^ ; 
ST-SWT2 Size. Starfleet Academy STATE. 5 PS Ше me the opportunity to portray the 
nie IF YOU DO NOT WANT TO CUT OUT COUPON, WE WILL ACCEPT WRITTEN ORDERS. Ш same character twice, which was 4 f 
Canadi; id ji 50$ А а 
‘anadian residents add 10% sales tax. Please allow 4 to 6 weeks for delivery. { Ae something I had never done before." t 4 f 
e T pag Ee Cer " 
‘ б © Ü de 7 1 ° 


were free to mov 
into other shades and emotions.” 

Keaton balks at the notion that 
playing Bruce Wayne is really the 
more difficult role and that anybody 
could play Batman. 

“Wrong!” he exclaims. “I don’t 
think just anybody could put on that 
mask, but I do agree that it’s a little 
more challenging to play Bruce. | 
think I served my function in this film 
with both characters. I had a role on 
this team, and I did what I was sup- 
posed to do to move the story along. 
Sure, I did my job well, but so did ev- 
srybody else, which is why I think 
this film works so well." 
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Batman Returns to face the Penguin 
(Danny DeVito) “with a real attitude 
and presence." savs Michael Keaton. 


Handling Selina Kyle, a.k.a. the 
Catwoman (Michelle Pfeiffer), *takes 
a lot of work" for Bruce Wayne and 
Batman (Keaton). 


Batman Returns are non- 
detailed. He responds with the 
atements of "Danny 
s great to work with, 
m and the crew the ones who 
really worked hard" and "Michelle 
[Pfeiffer] was great," but eventually 
gets around to more specifi 
I liked the first Batman scene we 
filmed, where Batman pops the bad 
guy, spins him around and does the 
thing with the bomb. Then, I turn and 
face the Penguin [DeVito]. It was a 
tough scene to choreograph because 
there was so much going on, and the 
timing and camera angles didn't help 
things. But what I worked real hard 
on in that scene w presenting 
Batman as somebody with a real atti- 
tude and pr . I did it with the 
way he s 2 way set his jaw 
and things like that. 


"Ts actor's memo of lensing 


Playing Batman 
has made Keaton 
a much more 
recognizable 
figure on 

the street. 


Keaton reports that his favorite 
Bruce Wayne scene centered on his 
encounter on a Gotham City street 
with Selina Kyle (Pfeiffer). “It’s the 
scene where | see her talking to her- 
self, which is something I've always 
found attractive in a woman. My ap- 
proach to the scene—which, to be per- 
fectly honest, I didn't think was that 
well-written—ultima turned out 
to be pretty stupid. I dı ed to work 
a lot of Bruce Wayne stuff into the 
scene. You know, things like scattered 
thoughts and not being really focused, 
but yet trying to establish some sort of 
connection with hi 

“I jammed a whole lot of things 
into that scene. I even struggled to 
come up with that stupid little walk 
you 2 me do. I was basically at- 
tempting to paint a picture of what it's 
like for s body like Bruce to go out 
into the real world and attempt to 
deal with a woman. In hindsight, I 


Batman's life, Vicki Vale (played in 
the first film by Kim Basinger) and 
Selina Kyle, Keaton finds a definite 
difference. 

Selina's ts, Vicki's not," he 
chuckles. "Selina's got a head thing 
going and is a lot like Bruce. Vicki's 
not like that. She see 
more out of her gut. Vi 
the easiest of the two to be around. 
Being around Selina takes a lot of 
work. I’m ntly filling out forms 
for state ho: 
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Keaton thinks he and director/producer Tim Burton “relate to each other on a 
pretty basic and strange level.” 


The actor thinks it’s “more challenging to play Bruce [Wayne]” than Batman. 
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ad the pol 
seeing Keaton himself committe: 
two were once involved romantically 
in pre-Batman real life, and the idea 
of creating on-screen sparks where 
actual sparks once existed would 
seem challenging. Keaton agrees. 

“I had some moments of thinking, 
‘Boy, this is going to get strange,’ or, 
‘The press is going to have a field day 
with this,’ " says the candid actor, 
“but there’s a lot of mutual respect in- 
volved between us. We know enough 
about each other personally that it 
helped us, but our knowledge wasn’t 
enough to get in the way.” 


ichael Keaton has managed 
to avoid the creative death of 
stereotyping by peppering 


his career with such diverse roles as 
Beetlejuice, Clean and Sober, The 
Dream Team, Mr. Mom and, of 
course, Batman (which he discussed 
in CS #9). 

“My choice of roles has been di- 
verse by design. I’ve done that from 
the beginning, and it has just become 
the way I operate,” he says. “I 
planned to make a wide variety of 
choices so that they couldn't say, ‘The 
public won't accept him as anything 
else, so he just has to do that.’ 
Because that worked, I was just au- 
tomatically offered different things. 

"That may backfire on me at some 
point. It may reach a point where I'm 
known for so many things that I may 
start getting passed over for roles be- 
cause they want somebody who will 
attract a specific audience. I don't re- 
ally think about that too much, but I 
do realize that it could happen." 

Keaton "feels vindicated" at finally 

(continued on page 60) 


M 


Mafia widow with a nuclear 
Aw hidden in her leg? A 

tiny Barney Miller lookalike 
living in a car glove compartment? A 
government agent with the words 
“CIA” etched into his forehead? 
Hopefully, the average comics reader 
hasn’t met many people like those 
who inhabit the twisted world of The 
Cheese Heads, published bi-monthly 
by Tragedy Strikes Press. 

This series, by 20-year-old cheese 
wiz Nick Craine, originated as a 
comic strip in Craine’s native 
Ontario, Canada. 

"It began as a strip for The Ontari- 
on, the University of Guelph newspa- 
per," says Craine. "Guelph is sort of 
the sound of wet cement with your 
shoe in it. The strip was originally 
based on angst-ridden university stu- 
dents, and it has grown from that 
loose premise. It was a gag strip that 
now has a dark, morose feel. 

"The phrase 'cheese head,' " adds 
Craine, "is considered an insult to na- 
tives of Wisconsin, the ‘Cheese State.’ 
I took it quite literally and designed 
three characters with cheese for 
brains. 

Once Craine decided upon the di- 
rection for The Cheese Heads comic 
book, he reworked his three nameless 
title characters, whose personalities 
vary from contemptible to timid to 
asinine. 

"The first one, the guy who doesn't 
wear any shirt, in the trench coat, is 
the leader. It's all going on in his 
head. The other two follow him," 
Craine says. 

"And the one who walks around in 
his underwear and T-shirt is inse- 
cure. He's always questioning his 
own motives, as well as everybody 
else's, asking, ‘Why, why?’ and mak- 
ing sure everything jibes. At one 
point, the Cheese Heads get in a car 
chase, and he doesn't want to take the 
wheel because he doesn't have a 
driver's license and he's afraid to get 
pulled over. 


By PHILIP AMARA 


The Cheese 
Heads search for 
enlishtenment, as 

well as perfect 
coleslaw. 


“The third one is the only one fully 
dressed, the only one who could get 
served in a restaurant. He's a grown 
man with a small child's persona. He 
carries around this plastic duck; it's 
an imaginary friend thing." 

Despite Craine's changes, the 
Cheese Heads aren't easily classified. 
One might call them a nightmarish 
Three Stooges, a contemporary, 
Bizarro Three Musketeers or Salvador 
Dali meets David Lynch in the su- 
permarket dairy section. Whatever 
the description, advises Craine, don't 
call them heroes. 

"In a way, they're like one big acid 
trip," he says. "They're misdirected 
and misunderstood. They don't mean 
to do bad things, but end up doing 
them anyhow. They're not heroes." 


ue to the characters' similarity 
D in appearance, Craine knew he 
would have to add features 
where possible, to indicate their 
individuality. 
"The props like the plastic duck 
and T-shirt that reads, ‘When things 
seem to get you down' were in the 
original drawings, so Гуе kept and de- 
veloped them,” notes Craine. “It’s like 
having the Ninja Turtles with differ- 
ent-colored head bands. It's a chal- 
enge making three characters that 
ook the same distinguishable." 
Clues are scattered throughout the 
series as to the Cheese Heads' myste- 
rious origin, but Craine says he isn't 
eing intentionally cryptic. He's 
happy to surrender the secret behind 
their metamorphosis. 
"A long time ago, they ate some 
bad coleslaw. Of course, it was 
radioactive coleslaw," he says mat- 
ter-of-factly hasn't been revealed 
except in bits and pieces. I haven't es- 
tablished who these characters were 
before their transformation, or whe- 
ther they had jobs and families. The 
important thing is where they are 
now and the way they'll deal with fu- 
ture predicaments." 
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: Michel Vrana 


Nick Craine, the creative wiz behind The 
Cheese Heads, admits his comic is 
“very, very nuts.” 


The Cheese Heads aren’t the only 
bizarros on this bus. Other colorful 
characters include Dr. P.R. Jones, a 
brilliant surgeon whose hairdo re- 
sembles a healthy artichoke; crime 
kingpin Carlos Mandosa; and a day- 
dreaming, hopelessly inept spy. 

"He's secret police, but it says 
‘CIA’ on his forehead. It's some kind 
of irony," says Craine. "The only way 
he finds out about Mandosa's funeral 
is by seeing the news in the window 
of a TV store. When he arrives at the 
uneral home, he just sits there think- 
ing about ice cream." 
Another recurring character is 
garbed in a Steelers jacket and base- 
all cap. *He works for the National 
Research Council, an organization 
that everyone knows exists, but they 
don't know about the things that go on 
behind closed doors. The Cheese 
Heads will come into contact with 
him again." 

In the premiere issue, readers are 
introduced to the Cheese Heads as 
they attempt to locate and kidnap 
Annette, Mandosa's widow, who 
happens to have a thermonuclear de- 
vice in her leg. The characters believe 
this device will free them from their 
strange transformation. Then, warns 
Craine, “the ugly part comes in. 

"They sit her down, tie her legs to 
a chair, use a Pez candy dispenser to 
hypnotize her to sleep, then take a 
hacksaw to one of her legs—the one 
without the nuclear device, which 
they put in the fridge because they 
think they can sell it to the cops." As 
the Che Heads continue their sav- 
age deed, they're interrupted by Dr. 
Jones, who has also been hot on 
Annette's trail since Mandosa's death. 

“Jones performed the operation on 
Annette for Carlos. He has been track- 
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ing her with the aid of his little radia- 
tion detector. He storms through the 
door of the Cheese Heads' apartment 
in Gas Town, a fictional place near 
the Canadian-United States border, 
just as they begin to saw off her other 
leg. Jones pleads with them, telling 
them he installed a failsafe device to 
prevent tampering. The Cheese Heads 
don't buy it, shoot Jones and continue 
cutting. 

"Of course, Jones was right. 
There's a clicking noise—vuba, vuba, 
vuba, click—and an explosion that 
pulls the panels apart on the page. 


You'd never know a secret agent was 
trailing Annette, widow of crime kingpin 
Carlos Mandoza. 


Annette's molecules become, well— 
she vaporizes. The apartment roof is 
blown off, and pretty much the only 
things left are the Cheese Heads and 
the television set, because television 
will live forever. 

"With several different organiza- 
tions after the Cheese Heads for one 
reason or another—for Jones' death, 
Annette's disappearance, and for their 
apartment being blown up—they take 
to the road. It's very, very nuts." 


far from the path taken by most 
comics, it just may be due to the 
behind it. 


I: it seems The Cheese Heads tread 


array of influenc 

"Dan Clowes' Eightball is a really 
nice piece of work," says Craine. “All 
the good things that can be said about 
it have already been said. I started 
reading Robert Crumb over the last 
two-and-a-half years in Fantagraph- 
ics’ reprint books. 1 love Mont 
Python's Flying Circus, but I don't 
think I could duplicate that humor. 
It's so original, it can't be imitated. 
Bob Burden's Flaming Carrot [CS $2 
& #21] is probably one of the first 
indie books I ever picked up. It was 
too weird to be true! Wackiness for 
wackiness' sake!" 

As Craine began publishing his 
own series, he made an effort to learn 
more about comics history, which, he 
says, "was like discovering a whole 
new world." But it was a fellow 
Canadian who provided the jolt he 
needed to get his ideas from his head 
to paper. 

"What really got me into doing 
comi in the first place," says 
Craine, “was Dishman, about a ninth- 
grade history teacher who has the 
power to clean dishes by telekinesis. 
He looks for crime to battle and 
instead finds young kids smoking and 
tells them what a bad habit it is. It 
comes off beautifully. The book is by 
John McLeod, who's also from 
Guelph. Here's a guy in my home 
town publishing his stuff for next to 
nothing. John's a real inspiration." 

A forthcoming storyline will in- 
clude a cameo appearance by 
McLeod's Dishman. "John and I get to 
jam!" Craine exclaims. "The Cheese 
Heads cover a lot of open road around 


issues #5 and #6. They meet Dishman 
in a small city in a laundromat/pub. 
It's part of the plot, but it's very sub- 
tle. It's done in the same vein as Flam- = y i 
ing Carrot's appearance in Cerebus." 5 E d x Ne 

Craine’s other influences include 
such diverse talents as Peter Bagge 
and John Romita Jr., but the most 
profound impact on his work—espe- 
cially his writing—didn't come from 
comics. 

"Jack Kerouac's Book of Blues re- 
ally made me want to get some poetry 
into The Cheese Heads," comments 
Craine. "The Second Coming of 
Officer Jerry,’ in issue #3, begins with 
a five-page prologue that introduces a 
new story. That piece alludes to 
Kerouac, to his rhythm. He finds the 
poetry in ordinary things like a man 
smoking rolled-up cigarettes or people 
arguing about religion. There's a lot of 
poetry in everyday things, as opposed 
to death and big melodramatic 
themes, like man against nature. That 
comes later. It's all tied to these small 
events and little details, like a sugar 
shaker and a man's yellow ashtray 
with a German saying on it." 

As Craine unfolds his tale, he has 
one foot firmly planted in the cartoon 
universe, allowing him to blend some 
comic levity into what can often be 
disturbing storylines. 

"The characters pick and choose 
when they want to react to things, "E 
says Craine. "In the first issue, the E 2 S 2 sill = 
Cheese Head with the duck is run А 2 ШТ 
over by Speedy's Corndog Xpress 7 
You see the legs flying up in the air 
and there’s a big ‘skrunch’ sound ef- 
fect. Then, he gets up, grabs his duck 
and continues walking down the 
highway. You could say he’s inde- 
structible, but it’s really done for ef- 
f f someone took a Miracle Man 
story, and the guy is indestructible, 


THEN WE'LL HIT H 
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е Heads Art: By & Courtesy Nick Craine 


Cheese Heads lots of fun. 


` Rubber duckie, you're the one. You make 
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road to enlightenment.” 


isn’t all it’s cracked up to be 
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Craine’s Cheese Heads offers “a shoestring mixture of 


that’s a big part of the plot. People can 
drop buildings on him for the entire 
issue, he would still be alive, and you 
would pay 95 for that and say, 
‘Wow!’ With The Cheese Heads, it's 
not supposed to be important at all. 
It's never explained. It's comedy.” 
Then, there's the matter of the 
miniature man who lives in the 
Cheese Heads' car. 
"They're sleeping in their car and a 
tapping starts coming from the glove 
compartment," says Craine. "The 
Cheese Head with the duck wakes up 
and opens it, and this little guy about 
the size of a Six Million Dollar Man 
doll comes out. He looks just like Hal 
Linden. He asks for Bob, the owner of 
the car that the Cheese Heads stole in 
issue 42. Then, he tags along in a half- 
hearted way to be a smartass." 


he black gallows humor and 
volatile exploits are only two 
ingredients of this surrealistic 


quiche. In early issues, Craine's 
objectives may have seemed 
uncertain and the plot somewhat 
fluid. Surprisingly, the hunt for 
Annette that introduced the series 
was, for all intents and purpo 
red herring. According to Craine, 
there is an underlying quest energiz- 
ing the characters. Amidst the weird 
antics, the Cheese Heads stand on the 
verge of a revelation. 

"They're on the road to enlighten- 


a 


{ ment," Craine notes. "They're trying 


to solve their problems, find them- 
selves and stay alive in the process. 
Enlightenment is a Buddhist thing 


; that Kerouac was totally into. 


Basically, they're looking to find their 
(continued on page 58) 
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Marc Silvestri has 

the image of some 

very new mutants 
in mind. 


By KIM HOWARD JOHNSON 


fter years spent drawing the X- 
Men and Wolverine, Marc 
Silvestri is ready to tackle 


some new mutants. This time around 
he's also creating and co-writing his 
own superhero team, CyberForce, for 
Image Comics. OK, these new heroes 
are admittedly another group of mu 
tants, but there is a difference 

“All seven of them have been tech- 
nologically enhanced,” explains 
Silvestri. “Their natural abilities have 
been modified and improved through 
modern technology, so they're a com- 
bination of mutant abilities and cy- 
bernetic enhancement.” 

CyberForce will be a superhero ac- 
tion title, with SF elements in the 
background. “There will be a lot of 
character development in there,” he 
notes, “with plenty of supervillains!” 

Silvestri’s CyberForce takes place 
in the same shared universe as 
Youngblood (CS #25), Spawn (CS 
#27), Brigade, Wild T.S. and the 
other Image Comics titles. But the 
roots of the new team are actually 
grounded in the world of big business. 

“CyberForce was originally cre- 
ated by an evil corporate empire 
called CyberData," he says. “They 
buy or steal young mutant children, 
or find parents about to give birth to a 
mutant. They raise these children 
within their corporate structure, 
training them to cause havoc and de- 
struction throughout the world, and 
advance the evil corporation's influ- 
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ence, especially in Third World na- 
tions. They take the natural mutant 
ability, and make that mutant even 
stronger with their technology!” 
CyberForce was actually formed 
by CyberData to do their evil bidding. 
“They were developed to be the 
henchmen for this corporation, but 
these seven banded together and left 
CyberData to become good guys,” 
says Silvestri. “During the four-issue 
mini-series, they'll be battling 
CyberData, among other enemies.” 


even mutants make up the core 

of CyberForce: “Ripclaw is the 

maniac. Не' у aggressive 
and very powerful,” says Silv 
“CyberData has given him these hor- 
rendous talons which extend from his 
fingers, that he can turn into very de- 
structive weapons, He's the one with 
the temper, and he'll be the hardest 
one to control, though he's an integral 
part of the group. 

"Morgan Stryker is the most visu- 
ally different of the group. On one 
side, he has three mechanical arms, 
given to him by CyberData, and on 
the other, he has one natural arm. 
He's their ‘Sgt. Rock,’ a no-nonsense, 
natural-born leader, although he’s not 
the leader. He wants to cut through 
the red tape and get the job done! 

“The character called CyBlade has 
energy blades that come out of her 
fingertips, which she can vary in 
length. She can also throw them if she 
chooses. CyberData has given her an 


Impact: 
CyberForce's 
“big bruiser.” 


Heat Wave: 
Not so hot 
to lead. 


undercoating beneath her skin to 
make her bulletproof, so she can 
withstand all small weapons fire. 
This material under her skin also acts 


as an anti-magnetic field, and she 
uses that power to fly. 
"Velocity has super-speed, and 


also has interesting relationships 
with CyberForce and CyberData,” 
Silvestri says. "She has a pivotal role 
in defining what CyberForce really is, 
and their connection with CyberData. 
She's naturally very fast, and 
CyberData computer-enhanced her 
mind, so that it works as quickly as 
her body. They also strengthened her 
skin—otherwise, if she were to hit a 
fly traveling at 2,000-miles per hour, 
it would be like a bullet to her! 
"The group's big bruiser is Impact. 
He's about eight feet tall and has ¢ 
strength. CyberData has made him 
fairly invulnerable by bonding his 
skin with their super-metal—he has a 
metallic body, and that technology 
runs through his skin and muscle, so 
everything is enhanced ten-fold. 
“Ballistic is the female version of 
Morgan Stryker—they both have bad 
attitudes in abundance! She also has 
an interesting connection with 
CyberData and CyberForce that's one 
of the series' surprises. She has a mu- 
tant talent for aiming things—she 
could make full-court basketball shots 
every time! She starts out as one of 
CyberData's henchmen, which is an- 
other way we'll learn the inner work- 
ings of CyberData. She's the world's 


Ripclaw: 
Team maniac. 


greatest assassin. She can use any ob- 
ject as a weapon. CyberData gave her 
infra-red, telescopic sighting and a 
mechanical right arm. 

"The reluctant group leader is Heat 
Wave. His natural power is flight. 
CyberData gave him the ability to 
generate a great deal of heat, so he can 
melt his way through anything with a 
plasma beam. He's the level-headed, 
organized one who can keep every- 
body else in check." 


yberForce will be*joined by 
other supporting characters 
and villains throughout the se 

ries, Silvestri notes, though the core 

group itself is subject to change. 

"The CyberForce team doesn't 
have a set number, because I have so 
many people I want to introduce in 
the mini-series and the regular series. 
Whether they join or nol remains to 
be seen,” Silvestri notes. "There's also 

ystery character thal brings 
ў е together; he's the first опе 
who leaves CyberData. He's their soul 
and inspiration." 

Silvestri is introducing several vil- 
lains in the initial mini-series, includ 
ing Killjoy. "She has an interesting 
connection with some of the 
CyberForce characters. She's a combi- 
nation of several other characters, 
and very powerful. We re also intro- 
ducing Bloodshot, a generally nasty 
guy. CyberData keeps developing 
these people. They have a small 
army, and they just keep coming up 
with more." 

The first mini-series involves the 


Ballistic and Morgan Stryker: 
Bad attitudes in abundance. 


Velocity: 
Fleet of foot 
and mind. 


search for a powerful mutant who has 
potential for good or evil. 

“CyberForce wants to keep him out 
of CyberData's hands, and vice 
versa," Silvestri says. "Tbe problem 
is, they don't know who he is! It's a 
global mystery search, with some 
sparse clues that they must piece to- 
gether. It's a race between CyberForce 
and CyberData to find this mutant. 
There are going to be many subplots 
and many things will be connected. 
Hopefully, by the last page of the last 
issue, everything will make sense!" 

After working for Marvel for over 
10 years, Silvestri says it was time to 
move on to a new challenge. He de- 
cided to join Image in order to do his 
own characters. 

“I felt this was a true alternative— 
a chance to own my creations," he 
says. "That has always been impor- 
tant to anyone working in comics. 
Unfortunately, it's just not gonna 
happen with the high-profile comics. 
It's a double-edged sword. If you 
want to work for the big companies 
for the exposure and their big charac- 
ters, then all you're doing is working 
for the company—they have all these 
great characters and you don't. 

"When Pacific and some other 
companies folded, І was really sad. 
There were other companies out 
there, but they weren't doing the stuff 
that interests me. The other guys in 
Image and | do superheroes best— 
that's why we were working for 
Marvel. That's why guys like Todd 
McFarlane, Jim Lee and Rob Liefeld 
were so successful at Marvel—they're 
good at it. We'll be doing superhero 
stuff at Image, at least in the begin- 
ning—that's what we like to do. And 
if we're doing what we like to do, it's 
going to be better, and the consume 


going to be happier. Maybe later, = 


as we expand the market, there will 
be other things—that's the plan, any- 


way. We'll bring other creative people 7 


in, and come out with different title 
and subject matter ourselves, but for 
now, we want to do heroes!" 


ilvestri says there will be 
plenty of guest appearances by 
other Image characters in the 
mini-series, probably including the 
Youngblood and WildC.A.T.S. teams. 
“Our shared universe will be very 
close. The advantage we have in being 
so small—basically just the seven of 
us—is that we can work closely to- 
gether. We can keep the continuity in 
control. We're all very interested in 
each other's work. We're all going to 
be reading each other's books and 
each other's plots every month, and 
saying, ‘What can I do with your guy 
this month?' We're looking forward to 
that, and I think the readers are really 
going to dig it, too," he says. 
With three other superhero team 


Courtesy Marc 


ай, 


According to Silvestr 


books in the Image line, Silvestri says 
CyberForce should stand out due to its 
technological slant. 

“The other books will be straighter 
superhero stuff and mutant abilities, 
but ГЇЇ have those little extra science 
fiction and technological aspects to 
bring forward,” he says. “I don’t want 
to stress the technological end—I 
want to stress the human factor.” 

Silvestri, who's co-writing the title 
with his brother Eric, says working 
without an editor to oversee the Image 
books has distinct advantages and 
drawbacks. 

“Creatively, we'll all be unbound. 
There won't be anyone to say, ‘You 
can’t do this,’ and that immediately 
frees the imagination. 


“There can be trafficking prob- 
lems,” Silvestri admits, “and eventu- 
ally, we probably will have someone 
coming in trafficking things, just to 
make sure no one’s stepping on any- 
one else’s toes. There’s a lot of com- 
munication among ourselves, but it'll 
be nice when we have one person that 
we can answer to. They wouldn't ex- 
actly have editorial say as far as our 
individual contents, but they could 
keep continuity flowing, and also 
make sure our books come out when 
they're supposed to come out." 

As excited as he is about 
CyberForce, Silvestri says he will cer- 
tainly miss some aspects of working 
on Marvel's mutant books. 

(continued on page 24) 
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Reality intrudes when a teenage avenger takes 
injustice into his own hands. 


child—a boy—grows up com- 
A letely deprived of love. Phys- 

ical and mental cruelty define 
his life. Happiness exists as an illu- 
sion. What kind of man does this boy 
become? The answer to that question 
can be found in The Retaliator, a dark 
new mini-series created and 
written by Eclipse 
Comics’ Valarie 
Jones. Jones, who 
wrote the 
successful 
Robin Hood 
mini-series 
(CS SPEC- 
TACULAR 
45), travels 
down a much 
darker path 
with her 
newest 
tale. 


“The Retaliator is a character that I 
developed as my answer to child 
abuse," says Jones. “Johnny's a young 
man who was raised in several dif- 
ferent foster homes. He suffered both 
physical and sexual abuse, and fi- 
nally, as a teenager, got out of it. Now 
he's living on the streets. 

"Johnny has concluded that his 
purpose in life is to make other 
abusers suffer for the harm 
they're doing to children 
and women, people who 
can't do anything for them- 
selves," she continues. 

Johnny's modus operandi 

is "to break into the New 
York City foster care au- 
thority offices, steal files 
and go straight after the 
abusers. When the story 
starts, he has already ‘taken 
out’ 12 such peopl 
He dispatches his prey 
with his hands or a knife. 
"And he tries to exact an 
equal punishment, so if it's 
someone who's, say, a physi- 
cal abuser, he might beat 
them to death," says Jones. 


By LYNNE 
STEPHENS 


Johnny, for all his solitude on the 
New York streets, does have one indi- 
vidual to whom he feels he can turn 
for comfort and a ration of friend- 
ship—a trust grotesquely misplaced. 
The young man remains unaware that 
his nihilistic personality has been 
carefully nurtured by the psychologist 
Tannen, "who has been treating him 
since he was a child. He's the one 
who placed Johnny in all those 
homes," she says. 

Tannen “works for the foster care 
authorities." A man in Tannen's posi- 
tion, Jones explains, will review chil- 
dren in the foster care system and 
make suggestions to each child's agent 
as to what kind of home situation 
would be best for the youngster. 
"They don't actually have the author- 
ity to place the child," says Jones, 
"but their word carries a lot of 
weight." 

The psychologist wreaked havoc 
on his charge with a garden variety of 
mind games. "One of the tools that 
Tannen has used, for instance, to 
mold this young man into a monster, 
is to introduce him to philosophies in 
a twisted way." In Tannen's hands, 

Friedrich Nietzsche, Ayn Rand and 

Immanuel Kant become assault 

weapons in an offensive against 

Johnny's immature intellect. 

"You can read Randian litera- 
ture, and you can see it as a very 
freeing philosophy, or you can look 

at it as a philosophy that makes the 
downtrodden suffer more," she says. 
The philosophy can be interpreted as 
selfish or liberating, "depending on 
how you look at it. In this case, 
Tannen is, of course, feeding it to 
Johnny any way he wants. So, any- 
thing that supports the idea of black- 
and-white justice is what Johnny 
gets." 

Tannen strives "to see what the 
ultimate product of a depraved exis- 
tence would be. Would he create a 
serial killer? Would, he create a 
pacifist? What would he create if he 
put somebody through utter hell?” 


Valarie Jones is 
“filtering” her own 
troubled past through 
The Retaliator. 


ther characters in The Retal- 
Orv: reach for less despicable 
goals, “There’s a newsman in 
the story, Jerry Schiller, who's trying 
to crack [these murder cases]," says 
one 

Schiller, whom Jones has styled as 
a cross between Geraldo Rivera and 
Clarice Starling, will uncover the 
iller’s identity and begin to unravel 
the complex rationale behind these 
grisly events. 

“One of the reasons the newsman 
can get so far into the story is because 
his friend is a detective working on 
the case. So, he sees files that the 
press isn't normally allowed to see," 
ones explains. Schiller “has been in- 
strumental in helping with many 
cases, and the detective, in return for 
that, feeds him information." 

Schiller and his detective pal pro- 
vide the few bright moments The Re- 
taliator possesses. "I don't think 
Johnny has any fun moments in his 
life, but the other two have a friend- 
ship. They are real people. One has a 
wife, the other a girl friend. They have 
a life. And Johnny's darkness hasn't 
really touched their lives. So, they 
have moments of levity. 

"Basically," Jones adds, "what I 
want to bring the story down to is a 
triad of personalities: Schiller, the 
Retaliator and the psychologist. The 
psychologist and Johnny—I see them 


in an almost Frankensteinian kind of 
relationship. One has created the 
other. I see Schiller as the one who 
makes that knowledge available to 
Johnny, lets the monster know who 
created him, and breaks open the 
whole thing." 

Jones bases her bleak fiction in part 
on the miasmic environment of the 
U.S. foste re system. "I worked 
with friends in the foster care system 
both in California and New York to 
find out, basically, if this could hap- 
pen. Could you create this kind of per- 
son just by putting him through the 
system, never mind the psychologist? 
And, in fact, right now there are 
young people who are exactly like this 
boy.” 

She hastens to add that these real- 
life “Johnnys” aren't out committing 
serial murders. They're like Johnny 
“more in the sense that they are 
severely emotionally disturbed. They 
aren't able to function in society be- 
cause of what they've suffered." 

The writer blames deficiencies in 
the foster care s 
these youngsters’ ills: "The system is 
far from perfect, and it's a system that 
people aren't familiar with. We're 
starting to realize that there is abuse 
in the world, and we're even acting on 
it. But we don't realize that the very 
system that we're using to correct it 
[i.e. foster care] is just as abusive. It's 


tem for much of 


really quite shocking when you look 
into the case studies and the difficul- 
ties that the people working within 
the system face when they try to help 
anyone. It's a tough situation." 

Jones' rationale for choosing a New 
York locale will never endear her to 
staff members of the “I Love New 


pretty hopeless place. It's a very, very 
dark place. Certainly, there are other 
cities with a high homeless popula- 
tion and as much of a non- 
income population...but when I 
walked New York's streets, I could see 
Johnny walking those streets. І grew 
up in San Francisco, but I can't see 
him there." 


he Retaliator’s combination of 
vivid locations, intense char- 


ers and hard-edged action 


also serve as the ingredients for other 


new Eclipse titles: The SF-flavored 
Parts Unknown (CS #28) and Blood is 
the Harvest (horror-action). Eclips 
designed this new trio, the F/X line, to 
deliver all the excitement of block- 
buster movies through the four-color 
page. An accompanying “F/X and 
Win" game offers a new kind of comic 
marketing appeal. 

But, beyond the game cards, will 
the subject matter of The Retaliator 
attract the masses? Jones has no doubt 
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of it. “It will appeal to a wide reader- 
ship. There will still be people who 
aren't going to want to read it. But I 
think there's a very wide market out 
there." 
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Jones, however, does agree that The 
Retaliator offers little sweetness and 


light. “It is a very harsh book. One of 


the main things I wanted to do," she 
says, “as a victim of abuse myself, was 
not to pull any punches. We want 
people to really see what this is like. 
The third issue, for instance, follows a 
victim of abuse that the Retaliator has 
‘freed’ by killing her abuser, who 
was her father. But the abuse has 
had its effect on her.” 
Her goal in The Retaliator is 
“to get into this issue and deal 
with it up front. But at the same 
time, I wanted to say something 
about vigilantism, especially 
in comics. Because even the 
nastiest, more horrible charac- 
ters we've had in comics, like 
Rorschach in Watchmen—in 
the end, the kids saw him as 
a hero. I wanted to see if I 
could create a vigilante 
who could not be a hero. 

"I don't think too 
many people will 
grow up, buy a 
gun and go 
pop 


With the Retaliator, Jones wanted to “create a character who could not be a hero." 


people because the Punisher does. But 
I don't think teaching that particular 
solution to a problem is right. It's im- 
portant to see that there's no absolute 
good and bad in the world—there's 
oth,” she says. 


ones’ previous project, Robin 

Hood, * fun. That was my 

whole approach in writing it. [The 

Hetaliator| is a far more personal 
book. I have a plotline all ready for 
the second mini-series should the 
Jook do well enough to warrant it, 
and that's an even more personal sto- 
ryline." 
Jones feels The Hetaliator serves as 
a catharsis for her own past. "I'm fil- 
tering those experiences through the 
book. It is cathartic—not in the sense 
that Johnny gets to kill the bad guys, 
but just in being able to say ‘Hey, look 
al this. 

“It's very difficult. It’s not an easy 
book or a nice book. But I didn't try to 
buy into the ‘Wow, it's a grim, dark 
world out there’ ario." 

Jones also doesn't buy into the idea 
that children should be shielded from 
The Hetaliator and similar material. "I 
don't feel that there's any comic that 
shouldn't be read by every age group. 
But every age group should be in 
close dialogue with their parents 
over what they're reading. 
"Violence and sex and all 
these kinds of things that 

re scared to show our 
kids belong in the land 
of fiction, not in the 
à land of reality. If vou 

7 don't have the outlet 
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The writer doesn’t want The Retaliator 
“to pull any punches.” 


in fantasy, it might be more likely to 
be an outlet you use in reality.” 

Jones refers to her experience as a 
writer for Eclipse’s True Crime trading 
cards. “I did the half that featured 
sociopathic criminals. Again, in my 
research, studying as many criminals 
as I have over and over again, it seems 
like their focus has been on reality 
rather than fant 5 
gists have been saying for years 
healthy fantasy life doesn't really 
harm you. When you lose the distinc- 
tion between fantasy and reality. 
that's when the problem starts. And I 
don't think you can do that by, say. 
reading a comic book. 

"In fact," she continues, "if any- 
thing, certain superhero comics can- 
dycoat violence. They make it seem as 
if it doesn't hurt anybody when they 
get punched across a room. I think 
that's far more dangerous than if you 
punched somebody and they lost 
some teeth, insofar as what kids 
believe and don't believe. Kids 
very healthy sense of what is fantasy 
and what is reality." 


Valarie Jones hopes The Retaliator 


may have a positive social effect by 
showing voung people that "it's not 
OK" for an adult to injure them. "But 
we don't have to get on our social 


Jones’ Refaliator 
will “get into”, the 
issue of abuse "and 4, . 
deal with it up front," | 


=> 


soapbox every time we write some- 
thing. 

“The main thing people should do 
if they're writing or drawing some- 
thing like a comic is to get their story 
across. And within their story, there 
will be social or moral messages. 
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Writers need to get the story across as 
honestly as possible, and then those 
messages will come through. When 
you try to be a prophet, it doesn't 
work. But if you tell a story from your 
heart and soul, then your message is 
going to get out there. , 
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CyberForce 


rom 


They have good charact he 
/s. "That has been good fun, and IIl 
working with many of the guys 


relationship with Marvel, with people 
like Bob Harras, Larry Hama and 
Chris Claremont. That's stuff I'll 
miss, but this is stuff we're starting 
over again, anyway. Our working ar- 
rangement right off the bat is great 
I'm working with Jim Lee, Whil 
Portacio and Scott Williams—we're 
all in the same studio, and for creative 
energy, that's just incredible!" 


[Wolverine writer] Larry Hama is 

a wonderful s e’s also an 

o he nematically. 
to work with. He se 
1а Пу when he write 


hat's one of the big advantages of 
writing these things myself. A 
iter/arti n wri ly what 
you see. You also v 
want to draw—you to your 
strengths, s 2 it's a better 


ilvestri s 
on his comi 
Buscema, Ber 
etta and N 
of a sponge anyv 
other peopl › 
did they do that?’ My work 


is years at Marvel were v 
H useful in sharpening his plot- / 1: J \\ many influences. I love influences! 

ting and scripting skills. “I ; Af than a 1 p 

there for almost 11 years. Some j comics, Marc Sil ri says f 
that stuff is bound to rub off on Image and CyberForce have made B 

you!" Silvestri laughs. "I'm a slow them more fun than e E 
learner, but I'm not that slow! I “I needed an injection of some- 
picked up stuff from the best. I’ve thing. I had been happily going along 
worked with Chris Claremont for a drawing comic books as a nine-to-five 
number of years, and he's one of the job, but since Image came along, there 
best in the business. I learned a lot has been a big adrenaline rush for me! 
about character development from There are all these other things that 


Chris. He's also one of the masters of have come into play, like ownership „Ө. 
strong female characterization, which ver 
there should be more of in this indus- will suffer 

try. That's something we're going to the e had from various fw 
be working on in CyberForce, because occasional people ke you on your toes, and ii 

we do have three strong female leads. Killjoy. really keep you working! P 
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“He gave me pretty much a free 
hand,” Bingham says. “Jean-Marc 
told me that the plots were very 
loose—they were taking me from 
place to place and telling me essential 
action along the way. Many times 
Jean-Marc said to me, ‘Go with it. He 
wants to give you your artistic free- 
dom.’ I guess that's the point of these 
books, to continue his world. Because 
Moebius is an artist himself, he wants 
to give the artist creative freedom.” 

The chance to collaborate with one 
of his longtime heroes was the reason 
Bingham agreed to this project, “I 
worked on the four books for close to 
two years. I took it on because it was 
Moebius. | told them at the time, ‘I 
can’t have a deadline, I’ve got all this 
other stuff I have to do,’ but they were 
very understanding and put up with 
waiting and waiting for the pages 
from me. But, it's something I really 
wanted to do, and I told them as long 
as they could wait for it, I would love 
to do the project. 

“It was a bit of a thrill, working 
with these characters, and it'll be nice 
to see the final package," he says. 
"Moebius was very pleased with my 
work, and he congratulated me. I 
don't want to be stroking my ego here, 
but it seemed that he liked it, so that 
made me happy." 

Bingham is a longtime Moebius 
fan. “I read The Airtight Garage, and I 
was a fan of Blueberry before I ever 
heard of Airtight Garage. 1 collected 
all of the Jean Giraud [Moebius' real 
name and artistic alter-ego] work in a 
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For Bingham, working with Moebius’ 
was a bit of a thrill.” 


language 1 couldn't even read,” 
Bingham confesses, “just to have the 
artwork.” 


side from the opportunity to 
work with one of his idols, 
Bingham was attracted to 


Onyx Overlord because of the main 
character. “As it was originally writ- 
ten, Finnegar was a man, a gumshoe 
character. I like film noir, and I love 
Sam Spade and Raymond Chandler, 
but when I took the plot and read it, to 
avoid the cliché, I said, ‘How about if 
I make him a woman?’ They all said, 
‘Great; see what you can come up 


Jerry Bingham enters Moebius’ worlds 
with Epic’s mini-series Onyx Overlord. 


with.’ It made the relationship with 
Dalxtrey a lot different—suddenly, 
there were undercurrents in the plot 
that weren’t there befor 

Onyx Overlord provided some 
challenges and some pleasures, the 
artist says. “I had some trouble with 
the historical references on this one, 
especially with the old Western 
trains,” he explains. “It took a bit of 
work, but I wanted it to be accurate. 1 
really enjoy the SF stuff—making up 
characters, costumes, robots and all 
of that good stuff. I always like cre- 
ativity more than research.” 
Bingham notes that the creative ele- 
ment is what attracted him to comics 
in the first place, along with action 
"Im sorry to see that many of the 
comics that come across my desk are 
a bit light on action. I really love ac- 
tion—all that flying, jumping and ca- 
vorting around." 

In addition to Moebius, Bingham 
had plenty of other influences in his 
art. *As a kid, I was of course inter- 
ested in Jack Kirb tried like hell to 
copy the pictures from the Kirby 
comics. And I loved Steve Ditko. 
Then, one day I opened an issue of 
Thor by John Buscema, and I just 
flipped out. I went crazy and de- 
voured that book. I think the thing 
was dog-eared within a week, and I 
had to buy another copy. John 
Buscema became a big influence dur- 


© 


ing my growing years, after Kirby and 
Ditko. Then, I discovered Neal 


Adams, and it was like he was one 
(continued on page 66) 
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few years ago, Kelley Jones 
A“ about to quit comics. He 

had started as an inker at 
Marvel, moved up to being a penciller 
on a variety of books, and then 
wanted to take a break from the whole 
comics business. It was a Deadman 
that revived his career. 

“The Deadman mini-series came 
at a point where I was going to quit 
comics for at least a year, if not for 
good," Jones recalls. "But I really 
liked Mike Baron's script, so I wanted 
to do it. And the way Mike was writ- 
ing him, it didn't look like Deadman 
would be big and beefy. So, I thought 
that taking the name literally, like 
they did Swamp Thing, might make 
him much more interesting. 

"And then I also thought: When he 
uses his powers, you don't see him, 
so I tried to get rid of the little glow 
around him because that telegraphed 
the punch. I got away with that. I was 
really intrigued by making him hor- 
rific-looking, showing him sinking 
into people, making it seem pretty 
nasty. And, good or bad, it worked. If 
I can make the character visually 
interesting, then I've done my job." 

Breaking away from straight su- 
perhero comics into the realm of sec- 
ond-tier horror books, Jones had 
finally found the freedom to experi- 
ment. "Sandman was next," Jones 
continues. "And he was the same 
way. He's handled brilliantly on the 
writing end [by Neil Gaiman], but he 
can be very dull for the artist because 
he's always moody and pensive. 
So, that's why I gave him the mood 
cape, which is always swirling, you 
know, with lots of fabric. Sandman 
doesn't do many of the stereotypical 
comic book things, and you have to 
work to keep him visually attractive. 

"You have to add a lot in the art to 
keep up a rhythm and a pacing. It's a 
very difficult book to draw. You have 
to make Sandman believable, and just 
as important, you have to make his 
world believable. Whether he's in it or 
not, it must feel like Sandman's 
world. You can't use superhero 
stereotypes; you have to think in 
terms of horror psychology." 

This was an approach that Jones 
had been thinking about for quite a 
while, but never had the opportunity 
to try out. He took note of some trends 
toward horror in comics and started 
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Intrigued by the horrors, Kelley 
Jones tries to make it all believable. 
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playing with his style. Once thinking 
in this fashion, he followed his 
natural, or rather unnatural, bent for 
the weird. 

“Five or six years ago, I saw no 
one taking horror very seriously, with 
the exception of Steve Bissette and 
John Totleben. And, at that point, they 
were not doing much. But I thought, 
this seems to be a happening market, 
and no one artistically is interested in 
it. Well, I had always wanted to do 
horror. Everybody else was going 
after mutant titles or superhero stuff, 
which was fine, because that's where 
you get the large royalties. But I 
alwa figured: If I can show 
proficiency at horror, there are many 
titles out there. There was this wealth 
of books to draw and no one wanting 
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Jones' career 
came to life 
thanks to a 
Deadman 
mini-series. 


to take advantage of that. Writers have 
made their biggest reputations in 
horror, but Im the only artist 1 can 
think of right now who is thought of 
in terms of those offbeat titles, which 
is OK, even though I'm not just a 
horror artist. 1 can do science fiction 
and superhero. It's just that there's a 
lack of artistic attention to horror." 


esides noting the trend, Jones 
B began studying the psychologi- 

cal mechanics of horror. He be- 
came a student of everything from F. 
W. Murnau's classic vampire film 
Nosferatu to Edgar Allan Poe's 
twisted tales and Hammer Films, 
from Berni Wrightson's classic horror 
work to Stephen King novels, and ev- 
erything in between. And Jones was 


applying his lessons to the less ac- 
tion-oriented strips on which he was 
now working. "With books that are 
more psychological, vou have to think 
in terms of lighting and different 
types of storytelling, not a simple A- 
B-C approach, but maybe linger on a 
disturbing image that's symbolic of 
what's going on. Or use the lighting 
and the atmosphere to build up a feel- 
ing," Jones explains. 

It wasn't until his next project that 
all of his developing theories started 
coming together. “It was on the 
ALIENS: HIVE project that I finally 
decided that I could use some of the 


ted me thinking this way, be- 
cause [editor] Barbara Kesel was be- 
hind both of these projects. When she 
moved over to Dark Horse, she called 
me. She had an ALIENS script written 
by Jerry Prosser with Matt Wagner in 
mind [as artist]. But Matt had other 
commitments. Barbara asked if I 
would be interested. I had to think 
about it, because the job was 
pencilling and inking four issues. At 
the time, I was finishing Sandman 
and then going on to Batman, so I 
didn't know if I could do it. 

"Barbara sent me the script, and it 
was wonderful. It was one of those 
stories that five pages from the end, 
you don't know how it's going to turn 
out. That's the best kind of story. And 
it had much more going on than just 
monsters. It felt more like the first 
ALIEN movie, which I'd had the per- 
sonal trauma of seeing in 1979. I’ve 
only watched that movie a few 
times—it worked too well. So, any- 
way, | called Barbara up and she 
worked out a deadline—which I was 
still late on. 


Kelley Jones doesn't know if his work has 
influenced other artists. “Much of my 
style isn't on the paper; it's a lot of 
thinking." 


All Art: Kelley Jones 


“But the thing that it had, the ques- 
tions we were asking, were all char- 
acter-motivated. It's not the Aliens 
that are the prevailing thing in the 
story, but the people. The Aliens just 
happen to live in that world. I also 
iked the fact that it wasn’t about 
Ripley or anybody we knew. It was 
this young woman, this older man 
and their relationship. And that's just 
non-traditional comics. The other as- 
pect was that there were these three 
people—well, two humans and a 
0g—so you knew there wasn't going 
to be a big body count, so you really 
have to develop things. It has to feel 
ike that in any panel one of those 
things could pop out—even if none 
did. That was a big challenge to me. 
And that's when I realized that all 
those things I had been talking about, 
those different kinds of storytelling 
techniques that I had been telling 


editors, writers, artists, anybody who 
would listen—that I could do them 
here. I could show that you have to do 
these comics differently than the 
superhero stuff. Here, I could prove 
my point. Of course, it's going to be 
up to the readers to say if it worked." 


th 


e's now more conscious of his $ N 
approach and technique, and £ 


while he has clearly evolved 
into his own style, he's perfectly will- 3 
ing to acknowledge his manyz 
influences. Berni Wrightson, for ex- 
ample, is considered by Jones to be 3 
one of the masters of art, and Jones 
fulfilled a dream by drawing Swamp 
Thing in Wrightson's style. “I had to 
do it. I know they didn't want me to 
do it that way, but I had to. And I 


1 2 


ve Charac 


think the issues were received well. ; 


But I just had to bury that ghost—do 


at least one Wrightson book. You can Z 


Jones' thirst for disturbing images can be seen in an upcoming portfolio. 


entury Fox 


Hi 
| | 
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| 
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ALIENS: Hive enabled the artist to 


further develop his “horror psychology” 
storytelling techniques. 


say what an influence he has been on 
you, but to show that influence, well, 
that was important.” 

Other influences, comic book and 
otherwise, include artists Mike Ploog 
and Paul Gulacy: all the German ex- 
pressionists, Caravaggio, Kokoschka, 
Klimt and others. Jones is also influ- 
enced by photographers, such as Joel 
Peter Witken, but he has been influ- 
enced mostly by film. “Oh yeah, 
movies. Directors like Martin Scor- 
sese and Woody Allen—I'm always 
ripping them off. But my biggest rip- 
off is the work of Sergei Eisenstein. 
Also, F. W. Murnau is a huge 
influence." 

But beyond those visual references, 
Jones is also a reader of the macabre. 
Poe, Stephen King and "especially 
H.P. Lovecraft. When his stuff works, 
no one does it better." 

One other art that has influenced 
Jones has only recently become ap- 
parent to him—music. "I didn't 
realize how important music was to 
me while I was drawing. | had been 
playing more and more classica 
music, and one day | found a CD by 
Howard Hansen and remembered 
that his Romantic Symphony #2 was 
used in the first ALIEN movie to rol 
the credits over. I bought it and used 
it to put me in the mood to do my 
ALIENS book." 

While Jones is happy to acknowl- 
edge his influences, he doesn't fee 
that even though he has been working 
in the field for a decade, he has done 
enough important work that other 
artists are noticing his style. 

“I don't know if I've influence 
anybody. Besides not having that big 
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Illustrating Harlan Ellison 
project Jones couldn't refus 


f work, I think much of my 
1'{ on the paper; it’s a lot of 
ng. IfI w 

very little of it would be: Here 
2 pencil, you need this kind of paper, 
etc. I'm much more concerned with 
how you develop your mind and your 
imagination. You can find a hundred 
better draftsmen, but very few people 
have the kind of imagination to really 
put their stamp on a work. So, I don't 
want someone criticizing my work by 
and that’s wrong. I 
Sometimes in life, 
things are off. I’m mor ncerned 
with atmosphere and the creation of a 
believable world. And I do consider 
myself a traditional artist, just one 
who doesn't like to limit himself. But 
to do horror well, I have to work dif- 


лего, I can make it work." 


ne of last year's hits was the 
graphic novel, Red Rain (CS 
#21). While Jones had always 


wanted to do Batman, he sn't sure 
he would be able to enjoy the freedom 
he had been granted. But a Batman/ 
ust too perfect a 
combination for him to pass up. 

Once I knew it was an Elseworlds 
project, then I thought I could change 
some of the elements I didn't like in 
Batman's world, such as the 
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lass Goblin" for Millennium was a 


Batmobile. I like it small and 
ré А . T 
like a cave, with 

in it. That's how I 
had always seen him, and I found 
that Doug М ch had a similar view 

So, I got the pt, and right away 


To Jones, “Dark means character- 
motivated.” 


i “№ 
\ Y 


The Artist of the Living Dead promises 
more Red Rain for Batman. 


could see that the story was there for 
the Batman read and there were 
other elements that appealed to me. 
"Batman is a full-grown horror 
character—not a superhero. If he has 
to hit anyon e's not doing his job 
right. I see him a purely intimidat- 
ing character, and that's how I dra 
him. I thought it was just a great 
Elseworlds story, but Red Hain did 
have some against it because it 
was an expensive book. I figured that 
I had to give people their money 
worth. So, any time I had Batman do- 
ing something, I really had to kick a 
little ass on it." 
Jones isn't done with this 
yorlds Batman, but before he г 
turns to the story of the 
Batman, another Dark Knig 
will come first. И 
seworlds Batman, and і 
The Wild. 1 can't 
about it, only that Batman is more of 
an elemental force and the Joker, a 
so т. It takes place in a world 
where technology and magic work 
hand-in-hand. After that, П do the 
Red Rain sequel, but we're doing it s 
that you won't have to have read Red 
Rain to enjoy it. It just takes pla 
the world where Batman 
and how the criminals adapt to that. 
All these cha s that Jones has 
worked on—Deadman, Sandman, 
Batman—would be classified as dark 
char 
ghost, геа : 3; à vampire. 
(continued on page 66) 


Grim & avenging, Batman returns 
to the cartoon night. 


in't be 


| Despite Batman's return to his doth 
outfit, Burnett’ promises that “visually, 
"we'll be in tune with the movi 
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Burnett not only helped assemble 
Batman’s animated frie and 
foes onthe wall for the 


Burnett de 
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viness to it 


The Joker proves to be as worthy a nemesis for Batman in the animated show 
does in the comigs. 
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With his mysterious vigilante 
Jim Valentino questions 
the nature of heroes. 


By CRAIG W. CHRISSINGER 


here's a new, dark vigilante on 
| New York City’s streets, and he 
has a different attitude about 
crime. He would rather cripple a 
criminal than kill him outright or turn 
him over to the police. His name is 
Shadowhawk and he wants to “take 
back the night” from those who prey 
on the innocent. Only creator Jim 
Valentino knows who Shadowhawk 
really is, and he isn't saying. 
can't tell you that," Valentino 
declares. “Part of the book's underly- 
ing theme is just who Shadowhawk 
is. The readers will not be privy to 
his secret identity and we're not going 
lo reveal it. Just how hard is it to keep 
a secret identity? That's what it's 
about. Hopefully, we can maintain the 
mystery for quite a while." 

Another mystery that won't be re- 
vealed is the character's origin. 
"Based on the nature of not knowing 
who he is," Valentino explains, 
“we're certainly not going to tell you 
from whence he came. Shadowhawk 
is written in the third person, so 
we're never really privy to his 
thoughts. We get a sense from the nar- 
rative that this guy is pretty much fed 
up. When and how he has come to 
this point have to remain unclear in 
order to maintain the mystery. So, the 
first time we him, he's fully 
d—in a suit of armor. We have 
no idea where he's from." 

Valentino is more forthcoming 
with the general premise of Image 
Comics' newest four-issue mini-se- 
ries: “Shadowhawk is the mystery- 
man concept taken to its ultimate ex- 
treme. He comes out of the shadows 
and doesn't let anyone see him unless 
he's after that person. He believes that 
killing a criminal lets him off the hook 
too easily. Instead, he breaks their 
spines and paralyzes them for the rest 
of their lives. He's the darkest hero 
Гуе seen." 
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him because he keeps getting in the 
way. And the superheroes will start 
after him since he's running around 
the city paralyzing people. That isn't 
good social behavior, after all." 


AES 
and a total outcast due to his actions. i 
"They're all after him,” the writer 
states. “When the story opens, it has 
been going on for weeks. The cops are 
after him while trying to keep it all 
hushed up. The underworld is after 


A FATHER WHO 
ABUSED HIS OWN 


If you see the fearful Shadowhawk, 
“you're in trouble,” Valentino warns. 


The juxtaposition of Shadowhawk 
as both good and bad offers Valentino 
some intriguing prospects. “Is 
Shadowhawk a superhero? He doesn’t 
see himself as such and in my estima- 
tion, he’s really not. But he doesn’t 
fight cops or break into people’s 
homes, and he would try not to hurt 
an innocent bystander. Superheroes 
have come to a point where the lines 
are blurred. What is a hero and what 
is a villain? I'm looking to pose ques- 
tions rather than give answers. That’s 
the series’ basic thrust.” 


nitially, the four-part series wil 
I focus on the differences between 

good and evil through the 
introduction of a character calle 
Arson. "As his name implies, he 
commits arsons for hire and he sees 
himself as cleaning up the place," 
says Valentino. "He's a very twisted 
character, but he doesn't see himsel 
as being much different than 
Shadowhawk. You'l also meet 
Blakjak, who is blurring the line. 
Shadowhawk is only going after bad 
guys, whereas Arson and Blakjak 
don't care. Now, is that the dividing 
line between hero and villain? I'm not 
sure. I don't think there are any soli 
answers. 
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"At any rate, what I want to do is 
introduce many of the elements of 
Shadowhawk's world. The story arc 
basically concerns itself with 
Shadowhawk and Arson. These two 
should come to some sort of cap to 
their conflict, but not necessarily in 
answer to the underlying questions." 
Even before his own series pre- 
mieres this month, Shadowhawk 
came to light, appearing in Rob 
Liefeld's Youngblood $3. "Thats a 
short story called ‘Prelude,’ and it 
again will give the readers some clues 
as to what this guy is about," 
Valentino hints. 

There will be other crossovers as 
well. "Spawn pops up in the second 
issue for a few pages," he reveals. 
"They scope each other out and 
Shadowhawk sums Spawn up as an 
OK guy for somebody wearing a 
cape.’ He doesn't care much for 
superheroes. There's a major 
crossover with the Dragon planned 
for issue #4,” 
S The cast 


of characters for 


Shadowhawk is diverse. Any one of 


= them could be Shadowhawk's true 


2 identity. "I'm going to introduce about 
p 12 di 


ferent people throughout the 
. all of whom have a reason to 
may be Shadowhawk," he 
you a whole litany 
l them. If I do this 
zright, there will be so many red 
herrings that people won't be sure 
who Shadowhawk is. 


of suspects, as I ca 


“Lieutenant Lou Jacks is one of our 
major suspects. He's very rich. His 
parents were killed in front of him 
when he was a young boy. That's his 
basis for being a cop. Sound familiar? 
There's also Hojo, who was a stock 
roker until he got a little too happy 
with the ol' pipe and now he's a street 
hustler. He's the least likely person to 
e someone like Shadowhawk, which 
might mean he actually is. There's 
Paul Johnson, district attorney until 
he got to the point where he just 
couldn't deal with the criminal justice 
system anymore. The system was 
alling apart as far as he could see. 
There's also Captain Frakes, a black 
guy who's trying to derail Jacks' 
investigation. He's not a prime sus- 
pect because he's sort of overweight, 
but you never know. 

"We'll introduce Carlton Sum, a 
weapons freak. He's a survivalist type 
and could be Shadowhawk for all we 
know. There's also a female ex-cop 
named Barbara Gray, who got kicked 
off the police force for breaking peo- 
ple's bones. So, she's a suspect, too. 
We have a TV reporter named Jamie 
Anthonette, who's trying to break the 
story. Philosophically, she's in favor 
of Shadowhawk and is trying to paint 
him in the brightest light possible. 
And then there's a woman demo- 
litions expert. So, we're going for all 
races, all sizes, all creeds, colors, 
sexes and everything." 

Valentino would 


like to. know 
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Don't expect Jim Valentino's Shadowhawk to let criminals off the hook without 


making a few adjustments. 
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THIS ONE, AT LEAST, WILL NEVER 
THREATEN AN INNOCENT AGAIN. 
Four 


All Shadowhawk Characters & Art: Trademark & Copyright 1992 Jim Valentino 


ourtesy Image 


All Shadowhawk Art: Jim Vale 
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Questions about good and evil heat up when Arson appears in Shadowhawk. 


whether readers can solve the mys- 
tery. He's considering offering a bit of. 
motivation. "What I would like to do 
is run a contest in the book," he an- 
nounces. "If you can figure out 
Shadowhawk's identity and tell me 
the clues you used to come to that 
conclusion—not just guess it, but 
come to a logical conclusion—then 
ГЇЇ give you a page of original art. 


And I would ask you not to reveal it 
to everyone else. It would be cool to 
have something like that because I 
don't think it has ever been done." 


ne thing that is clear about 
Shadowhawk is his inception 
and subsequent history. The 


writer/artist conceived the character a 
few years ago when Archie Comics 


announced a planned darker version 
of its universe and heroes. "Several of 
the characters had already been 
commissioned, so I asked, 'What 
about the Fox?' The Fox was, more or 
less, a third-string Batman, and 1 
thought about what makes Batman 
work for me and what doesn't work. 
To me, the things that don't work are 
the souped-up car and the weapons, 
the kid partner, memberships in vari- 
ous super groups, Batgirl, Bat-Mite 
and all those stupid things. It doesn't 
work for me that he has a good rela- 
tionship with the police and that they 
have a signal or red phone to call him. 

"If he's going to scare criminals, he 
has to be a shadow. He's there, and 
then he's gone. If you see him, you're 
in trouble. No one can know who he 
is or where he came from. The key 
element must be fear." 

When that new Archie line fell 
through, Valentino's ideas for the Fox 
were filed away, and he soon began 
working on Marvel's Guardians of the 
Galaxy (which he discussed in CS 
#13), Again, he tried to show a 
gloomier side to things. "In the course 
of the storyline, I made Starhawk into 
a darker character," he comments. "T 
was even going to change his name to 
Shadowhawk, but they didn't like the 
idea, since the original name was so 
established. Instead, they suggested 
that I take the idea and run with it. 
So, I looked again at the Fox proposal 
and put it together with the 
Shadowhawk name." 

In fact, he pitched the concept to 
Marvel. The proposal sat on an edi- 
tor's desk for several months. In the 
meantime, Todd McFarlane, Rob 
Liefeld and Erik Larsen recruited 
artists to form Image Comics. When 
Valentino was invited to join, he de- 
cided to take Shadowhawk with him. 

As with the others, Valentino sees 
Image Comics as a chance to own his 
character and have creative control. 
"I've always believed that the creator 
should own his own creations instead 
of a corporation [owning them]," 
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Just who is Shadowhawk? 
Only his creator 
knows for sure. 


Valentino When a corporatio 
owns your character, they have the 
right to pull images out of a 

that you've drawn and make 


ant one, you have to buy one? 

The omething wrong with that. 

Also, the creative team should pretty 

much be the ones calling the shots. 

That includes who you're going to 

work with and who you're not. I think 

ve a little bit of say in your 

ith Image, it's not so much 

ng for the company— 

t the initial seven of us—it's 

that we are the company. That's the 
major difference. 
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"Hopefully, Image is a first step in 
a direction to end comics' plantation 
mentality. I don't want that to sound 
as rotten as it probably does, because 
Marvel was very 

people 

an be great 

places to work, but they both can be 
made a lot better." 

One problem the former Marvel 
worker sees with the major compa- 
nies is the number of editors *whose 
egos have gotten in the way or who've 
acted in a very unprofessional man- 
ner," he states. "Obviously, it's not all 
editors. If it was just someone like 
Todd McFarlane or Rob Liefeld com- 
plaining, you might just say they 
were ungrateful. But that doesn't 
wash when you think of Alan Moore, 


Frank Miller, Chris Claremont, John 
Byrne or all these other people 
who've had the same complaint for 10 
years. There has to be something 
there. It can't be written off." 

That's not to say Shadowhawk's 
creator doesn't see a need for editors 
For Valentino, the crucial differen 
whether the editor is a good one or a 
bad one. "Good editors can be e 
tremely bene 1 and aluable in 
the things they can give you. You need 
them as a good sounding board to 
bounce ideas off ге they bring 
whole new perspective. A good editor 
should be a good people manager and 
try to help the creative team. He 
should understand that different peo- 
ple react to different things. A bad edi- 
tor will just get in your way. He will 
deride your accompl and try 
to undermine your confidence in 
yourself and the project. Unfortu- 
nately, ther a lot of that going 
around. Most current poli state 
that the tor is alway ght, no 
matter what he has done 

The California resident also dis- 
agrees with the notion, expressed by 
another Image creator, that an artis 
will give less of himself or hold bac 
ideas from a project owned by a cor- 
poration rather than one where he has 
complete creative control. "I don't 
think that's necessarily true at all," he 
says. “I don't believe that I'm capable 
of giving anything less than ever 
thing I've got. 1 just can't do it and I 
know several people who are the 
same way. lf that were the case, | 
wouldn't have created all the charac- 
ters I did for Guardians of the 
Galaxy—and 1 ited a whole legion 

(continued on page 58) 
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ра REAL PEOPLE 


Jaime’s world is the 
Los Angeles barrio 
called Hoppers. 


COMICS EWR 


Gilbert’s world 
is a town 
named Palomar. 


LUBITA... SOME 
MEN WISH TO SPEAK 
WITH YOU... 


Love and Rockets is currently showcasing young Luba and the “Poison R 


isten to the angry punk-thrash 
| bands wailing out of an open 

window on a hot summer's 
night. Hear the bubblegum Japanese 
pop of Shonen Knife wafting in across 
the desert. There’s Doyle Blackburn, 
hunching over past the playground, 
hands in pockets, headed from the 
railyard hobo camp to the downtowr 
soup kitchen. 
See that ramshackle house over 
there, in the middle of the block—lIzzy 
Reubens' place? Izzy's prone to mut- 
ter about flies on her ceiling—the 
neighborhood kids think Izzy a 
witch. 
Speaking of neighborhood kids, 
there goes Elias Lincoln, probably 
headed for another adventure with the 
Scary, Ghost, Drunker, UFO, Witch 
Finder Club. His mother, Danita, once 
danced topless at Bumper's before it 
shut down. She's now seeing Ray 
Dominguez, who used to go out with 
Maggie, whom no one has seen for a 
long time now. 

"Maggie" is Maggie Chascarillo. 
This is Maggie's world, hers and 
Esperanza Glass', the world of 
Hoppers, a barrio community just 
outside of Los Angeles—a world 
created by Jaime Hernandez. 

Just across the room—but half a 
world away—is the realm of Gilbert 
Hernandez. The existence he has 
created tastes of dust and fried 
babosas (slugs). reels in the erotic 
sounds of salsa music and swelters 
Central American tropical heat, 
simmering in the sexual politics and 
secrets of its residents. Here you can 
travel with a mysterious woman 
called Luba, watch as her prominence 
in the town grows from banadora 
(bathing woman) to alcaldesa (lady 
mayor); as she raises her prodigious 


WITH ORTIZ, SEÑOR RIO; HE'S 


YOUR DAUGHTER: IN-LAWS SAFI 
Oe AUSTEN LS SME PETER CAN TRY TO 


WITH US, TOAN EXTENT...EVEN / SHUT ME OUT OF HIS LIFE 
IF HE /$ A LOW-CRAWLING 
DUNG SUCKING COP... 


AND BUSINESS... BUT, THIS 
ACCUSATION AGAINST MY BOY 
15 TOO BIG FOR HIM TO 
HANDLE ALONE... 
1 CAN GET 
YOU ALL THE 
INFORMATION 
X YOU NEED... 


progeny and comes to symbolize the 
mythic earth mother. Gilbert's is a 
world that witnesses the growth of its 
residents, their lives, their traumas, 
their loves, their deaths, their 
heartbreaks. (Don't worry about that 
last. Pipo's recipe for heartbreak soup 
eases emotional pain.) 

Gilbert's town is called Palomar, 
which means "pigeon coop." 

Palomar and Hoppers. 

The lives of the people who live 
there, and the people those people 
touch, unfold in the “Heartbreak 


Ра 


You AINT 1 KNOU, [ 
LOOKING AT CHOPPED GUESS 1 JUST HAVE 
LIVER HERE, GIRLY TOBE TD ONCE IN 


iver” that brought her to Palomar. 


UM-HE HARDLY NEVER COMES HOME 
FOR DAYS SOMETIMES... HE DOESN'T WANT 
ME TO KNOW NOTHING ABOUT HIS“ HIS 
BUSINESS...EVERYTHING 5 STILL THE SAME 

AS | TOLD YOU BEFORE, CAPITAN ORTIZ- 


PLEASE... 
CALL ME... 
JOSELITO... 


Soup” and “Los Locas” stories that 
appear in the black-and-white comic 
Love and Rockets. 


ilbert and Jaime Hernandez— 
born in Oxnard, California to 
the north of Los Angeles— 


began blending the influences and 
stories of their youth 10 years ago 
into their own comic. Readers can 
now see the Hernandezes' twin 
worlds come to life before them. 
Those worlds are as complex, as real, 
as those found between the pages of 


SO, PENNY INSISTS SHE 
WASNT THE ONE WHO PLASTERED 
MY FACE ALLOVER THOSE CARTONS. 
IM BEGINNING TO THINK IT WAS MY 
‘STUPID HEAD BROTHER... 


cator Jaime Hernandez likes Maggie because "there's nothing mysterious 


WHAT THE HELL IS GOING 
ON HERE ANYWAY? 


about her,” but sees Hopey as “my biggest challenge.” 
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HUH... YEAH... GUESS N| 


KIOS ARE PRETTY COOL... 
/ SURE HAVE PRETTY COOL 
MEMORIES OF, LIKE, UH, 
WHEN | COULO GET RIPPED 
ON JUST ONE BONG HIT... 


V1 BELIEVE IN LIFE. 
IN BABIES... | WANT... 
A BABY THE MOST OF 
EVERY TEENG IN 
ОЕ WORLD... 


All Love & Rockets Art: Gilbert Hernandez, Jaime Hernandez 


any novel, or even in the living rooms 
of neighbors just down the street. 
When Love and Rockets first ap- 
peared in 1982, it was a pasti f 
old horror movie style, pro 
wrestling bravado and comic book 
formalism—with a healthy dose of 
punk anarchy and disregard for tradi- 


tion thrown in. Jaime’s Maggie and 
Hopey appeared in that very first is- 


sue. The comic book was first pub- 
lished independently, but was quickly 
picked up by Fantagraphics, its cur- 


rent publisher. In those early issues, 
though, Maggie was a prosolar 
mechanic who traveled a world full of 


Expect “more experimental stories" from Gilbert Hernandez, like his biographical 


strip on Mexican artist Frida Kahlo in Flies on the Ceiling. 


superheroes and dinosaurs, fixing 
robots and rocket ships. 

Jaime's readers, however, were 
more interested in the lives of his two 
punkish best friends/lovers—the eter- 
nally innocent Maggie and the emo- 
tionally conflagrant Hopey—than 
they were in revolutions in Zimbodia, 
where Maggie and her fellow mechan- 
ics were sent to repair the Saturn 
Stilletto rocket ship. So, the 
comics/science fiction elements took 
back stage, and the lives of Maggie, 
Hopey and their acquaintances took 
on primary importance. 

Gilbert’s contribution to that first 
issue was a Heavy Metal/monstrous 
menace/SF piece that saw its hero 
pursue the evil BEM halfway around 
the world, and never quite meet up 
with his nemesis. About issue #3, 
Gilbert began his Palomar stories, 
which have been compared to the 
prose work of Colombian author 
Gabriel Garcia Marquez. 

With the start of the Palomar sto- 
ries, his “Heartbreak Soup” series, 
Gilbert found his voice. The strip be- 
gan climbing in popularity. Today, its 
circulation stands at about 20,000—a 
high figure for an adult, sporadically 
published (though Gilbert and Jaime 
promise a more regular schedule), 
black-and-white alternative comic. 
The strip. noted for featuring 
interracial relationships and 
alternative lifestyles, has outlasted 
many of its one-time contemporaries 
of the early '80s alternative explosion. 
That's a tribute to the book's style and 
originality. 


he current literary storylines in 
Love and Hockets have been 


underway for two years or 
more, but those sagas will soon be 
ending. Jaime's "Wig Wam Bam" saw 
Maggie and Hopey, reunited after a 
separation or two years, split up once 
again. Maggie said she was heading 
back to California and hasn't been 
seen since. Hopey has stayed on the 
st, while everyone in 
ifornia thinks Hopey is missing. 
"Wig Wam Bam" focuses on Ray and 
Danita and the happenings in 
Hoppers during Maggie and Hopey’s 
absence. That storyline concludes in 
issue 439. 
Also winding up in issue #39 is 


Gilbe "Love and Rockets." This 
nine-chapter serial's focus was not on 
Palomar, but rather on modern-day 


LA, where Luba's teenage daughter, 
Maricela, fled with her lover Riri. The 
tale also chronicles the exploits of 
Steve and Gerry, two California 
surfers who discovered Palomar in 
one of Gilbert's earlier tales, the 
multi-faceted "Human Diastrophism" 


| (collected in Fantagraphics’ Blood of 


Palomar, Volume ht of the 


| complete Love and Rockets) Steve and 


CMON, DAVIDZ 


HES JUST SAYING NÎ 
WE MADE A CWE T 


THAT CAUSE HE THOUGH! 


~ BUT THEN) OUR MOTHER, 
PUNISHED HIM ANYWAY, ANY’ TOLD 
HIM TO LEAVE THE WITCH LADY 
ALONE ANYWAYS 


While Maggie and Hopey are away, the 
Scary, Ghost, Drunker, UFO, Witch 
Finder Club will play in “Wig Wam Bam.” 


The road to Palomar is presently not 
taken by both Hopey and Maggie. 


6015, SORRY І 
CANT JOIN YOUR CLUB, 
BUT MAYBE YOU CAN 
JON MY CWB... 


Gerry hang out with a hardcore 
garage band called “Love and 
Rockets” (not the “world-famous new 
music band,” says one member, but 
“a couple of Mexican guys turned us 
on to the name,” says another, a 
casual reference to the Hernandez 
brothers) whose main ambition is to 
play at a party thrown by one of their 
member’s Hollywood socialite 
mothers. The band’s dissolution 
mirrors the deterioration of Riri and 
Maricela’s relationship. 

Another of Gilbert's serials, 
“Poison River,” takes readers back in 
time, focusing on the events in Luba's 
life that led her to Palomar and the 
relationship that she (and her mother) 
have with gangster Peter Rio. That 12- 
part story ends in issue #40. 

Love and Rockets #40 will be a 
double-sized issue. Mario Hernan- 
dez—who participated with his 
brothers in the comic in the beginning, 
but soon dropped out—is doing a 
story for that issue, which celebrates 
the title's tenth anniversary. Also 
commemorating the anniversary are 
a second Love and Hockets sketch- 
book and a projected series of trading 
cards. 

As for the future of the book itself? 
From his home in Oxnard (he's 
preparing to move to LA), Jaime re- 
veals, "I know Maggie's going to be 
drifting around for a while. She's go- 
ing to make a stop in Texas, where 
her dad lives, and I may have her 
stick around there for a few issues, or 
she may stay there. I'm never sure. 
That [relocation] will give it a whole 
new setting, characters and feeling. 

"I'm going to follow Maggie on her 


own. She’s in her mid-twenties now 
and can't play the irresponsible 
teenager anymore. It will be a grow- 
ing-up experience, but as you can 
always tell, the characters really 
don't ever grow up." 

Jaime, who notes that he plots his 


stories three or four issues in ad- 
vance, says, "I'll never get tired of do- 
ing her character. 1 can do her forever. 
Other characters 1 can burn out on, 
but Maggie keeps me interested for 
some reason. Maybe because she's 
one of the only characters that you 
know what's happening inside her 
mind. I know everything about her. 
There's nothing mysterious about her. 
There's nothing hidden. What you see 
is what you get. 

"Hopey is one of those characters 
that's mysterious to me because peo- 
ple like her that l've known in real 
life, I've only known for a short time. 


I don't know what happens to people 
like that—[how] to keep them interest- 
ing. Some people just give up living 
and become duds. But to keep Hopey 
interesting is really hard...It's a live 
fast, die young thing. She's just there 
for the moment. There is no future for 
her. I don't want to write her out of 
the story, but at the same time, I don't 
want to fake it, where she stays young 
forever. 

"She's my biggest challenge. She's 
a favorite character in the book, and I 
owe my readers that she be in there 
every once in a while." 

Of Ray, Jamie says, "I put a lot of 
my thoughts into him. He's a charac- 
ter who can last forever and not do 
anything. He can be a bum at a nor- 
mal job, but stuff that goes on around 
him is interesting. It’s like my own 
life. I'm not the most exciting person, 
but I have some stories to tell." 
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ove & Rockets Characters & Art: Copyright 1991, 1992 Gilbert & Jaime Hernandez/Courtesy Fantagraphics 


Jaime has no current plans for L&R characters like Doyle, but “as long as they're 


alive, they can come back.” 


Jaime hopes to chronicle the lives 
of Danita and her son Elias— 
following Elias and his group of 
friends introduced in “Wig Wam 
Bam" they grow up in Hoppers. 

There are no concrete plans for the 
future of either Doyle or Izzy, but 
Jaime adds, “As long as they're alive, 
they can come back." 

Autobiographical elements are a 
key part of Love and Rockets. “1 never 
want to go all the way autobiographi- 
cally," Jaime observes, "because I 
know that as truthful as I try to get, 
someone else always saw events 
differently. That's why I stick all my 
true stuff into my characters, because 
I never get it quite straight. 

“Lately, I've been straying away 
from that. I want to get back into 
Hoppers. I want to go back into the 
neighborhood in which I grew up.” 


put the types of stories he has 

become known for, at least in part, 
behind him: "I'm going to be mixing 
up Love and Rockets a little bit more, 
like we did in the early issues. I'm 
going to be doing more experimental 
stories. 

"The series I do now are mostly 
about characters from that small 
Latin American village. And for a long 
time, I stayed with those characters. 
I'm still going to do them, but in 
shorter stories. And I'm going to 
experiment more with different styles 
of drawing and stories, similar to the 
types of art in Raw magazine. It will 
seem like an anthology book, but it 
will all be done by the same artist.” 

This experimentation isn't un- 
precedented. Fantagraphics' latest 
Love and Rockets collection, Flies on 
the Ceiling, includes Gilbert's bio- 
graphical strip about Mexican artist 
Frida Kahlo, which mixes a number 
of different drawing styl That same 
collection includes “a folk tale,” 
which is “a retelling of a classic fable 
in modern dress,” Gilbert sa "Its 
going to be things like that—more 
often, instead of once every two years. 

“Having drawn ‘Poison River’ for a 
couple of years, I want to break out 


Ds Gilbert seems poised to 
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and practice drawing in completely 
different s . I might do a story 
with a Rapidograph or it will be al 
brush, maybe even do some penci 
type stories. Story content will be 
anything that comes passing through 
my head. 
"When I was in my ‘Heartbreak 
Soup' series a few years ago, 
decided that 1 would have the stories 
take place in a town called Palomar, 
and I wanted to end that particular 
segment of the Palomar stories with 
all the characters interacting in one 
story, so I did a long story called 
‘Human Diastrophism.' Then, 
anned to do a story about Luba, 
from when she was a child unti 
when she came to Palomar. That 
story [“Poison River"] took much 
longer than I anticipated, but at the 
same time, while I was doing it, 1 was 
already planning ahead on what 
wanted to do—different kinds of 
comics. 
“I hope that I'm skilled enough so 
that it will be hard to tell what's a 
parody and what's serious. I will do 
things of a satiric nature," Gilbert re- 
marks, "but sometimes it will be hard 
to tell." 


ilbert Hernandez also plans 
stories involving the Palomar 
characters and the characters 


linked to them: "I'll probably be doing 
sto about Luba's mother and her 
half-sisters, who have already 
appeared in the comic, but most of the 
readers don't know that." Gilbert did 
an adult sex-fantasy comic called 
Birdland for the Fantagraphics' Eros 
line. "I was doing the book for fun, 
and as | was doing it, I came up with 
a few characters that would be great 
to use that were related to Luba, 
because Luba's mother vaguely 
appears in the Birdland story. When 
Luba's mother left her, she moved to 
the U.S. and started a family. I'm 
going to deal with those charac 

"There's this ch зг who's sort 
of a leg-breaker for some gangsters, 
Gorgo. He's this big mutant-type, 
though I hate to use the word mutant. 
I might do stories about him working 


© 


for different criminal organizations, 
just because I feel like doing some 

г, wild, violence stories—sort of 
what Frank Miller does in 'Sin City' 
[in Dark Horse Presents|—something 
where the violence is so extreme that 
you can't really take it seriously. 

"I want to go through every ex- 
treme I can, only because I feel my 
reputation in Love and Rockets is 
solid, and I'm free to do anything I 
want. I don't hold up the book by 
myself, and my brother will continue 
doing what he wants to do, which is 
what he has been doing. That's fine 
for the readers. That leaves me free to 
do what I want." 

Other Palomar characters that 
Gilbert has stories planned for are 
Pipo, who will take her sportswear 
business to LA, where a sudden 
influx of riches will heap confusion 
on her. She'll become instantly rich 
and won't know how to deal with that 
situation. Luba's second oldest 
daughter, Guadalupe, also leaves for 
the U.S.; she's going as an exchange 
student and will move in with her 
sister, Maricela. 
ús, a contemporary of Pipo's, 
was sent to prison at the conclusion 
of 1984's "The Laughing Sun." Gilbert 
says, "He'll be returning to Palomar. I 
cheated a little bit in Love and 
Rockets |#37], with Steve going to 
Palomar. Actually, the reader returns 
to Palomar with Jesus. He gets out of 
prison and goes back to Palomar, and 
we see it through his eyes." 

Though plans for proposed Love 
and Hockets films have all fallen 
through, Los Bros. Hernandez are op- 
timistic that they can bring their cre- 
ations to the silver screen. 

However, Los Bros. are not poised 
to abandon comi "With comics," 
Gilbert announ "you can create a 
world that costs very little to produce. 
Yet if your talent is good enough, you 
can do as well as any novel or paint- 
ing. It's a way of telling a story that 
the outside world, the world that 
doesn't read comics, hasn't really ex- 
perienced. So, I think a good comic is 
a revelation to them." 

Jaime says, "Comics are the only 
place | know where you can tell a 
story with words and pictures, and 
it’s very affordable. I don't have to 
shell out $60 million to write an epic. 
I've always loved comics and I'm just 
in love with the comics form. We're 
getting more confident as writers and 
artists. I feel like I'm getting better." 

For readers unfamiliar with their 
work, Jaime and Gilbert Hernandez 
suggest the Fantagraphics collections, 
which assemble in chronological 
order the stories from the comic. 

"Try the book. We'll try not to in- 
sult your intelligence. Read the book," 
Jaime Hernandez promises, "and 
welcome to our worlds." cs) 


hile fans patiently wait for a 
live-action Fantastic Four 
movie, and debate the merits 


of the two animated ТУ versions, The 
Marvel Comics Radio Series remains 
largely overlooked and forgotten, even 
by Marvel’s staff. The radio series 
debuted in 1975, following the daily 
adventures of the Fantastic Four, and 
its disappearance from the airwaves 
came as quietly as the first broadcast. 

The program started innocently 
enough, series producer Peter B. 
Lewis recalls from his West Coast 
home, while Lewis was working for a 
Long Island radio station in the early 
‘70s. He had been a disc jockey for 
numerous West Coast radio stations 
before moving to New York in 1964. 

“I was writing radio jingles at the 
time,” says Lewis, “and Robert 
Michelson, the syndicator of the 
series, came to me and Richard 
Clorfene with the idea of producing a 
Marvel Comics radio series. By 
chance, I became friends with a 
jingle-singer whose girl friend worked 
at Marvel, and she reacted 
enthusiastically towards the idea." 

Apparently, she spoke to the right 
people, for legalities were ironed out 
soon thereafter. Lewis and Clorfene 
approached Stan Lee, then Marvel's 
editor-in-chief, about adapting comic 
book scripts for the series. 

"They asked if they could do a 
Fantastic Four radio show," Lee re- 
calls, “and I thought it was a great 
idea. For years, I had thought it 
would be a terrific idea to dramatize 


Art: Jack Kirby 
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OBEY ME, MY PUPPETS/ 
FOR МУ WILL 15 YOUR WILLI 
YOU SHALL NEVER ESCAPE 
YOUR NEW MASTER! 


By RICH HARVEY 


They fought evil on the airwaves— 
but who remembers the Marvel 
Comics Radio Series? 


Radio vet Bob Maxwell voiced Reed 
Richards, leader of the Fantastic Four. 


our stories on the radio or to make 
records of them. But that's not our 
business, and I never really got into it. 
So, when these fellows called and 
made the offer, I said, ‘Let's do it.’ " 


he Marvel Comics Radio Series 

was nationally syndicated and 

broadcast in 1975 in a format 
consisting of five five-minute episodes 
per week. Listeners were expected to 
tune in on Monday for part one, and 
listen until Friday's installment 
wrapped the week's adventure. 
"Originally, we wanted to do The Sil- 
ver Surfer," says Lewis. "That's my 
big interest in Marvel from the get-go, 
and that's why Richard Clorfene got 
involved. But I decided we would do 
The Fantastic Four, since that's 
Marvel's foundation, and then we 
would do other characters." 
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THE PUPPET MASTER 
IS SO ENGROSSED IN 
MANIPULATING A JAIL- 
BREAK, THAT THIS IS 
MY CHANCE TO ESCAPE! 


NAUGHT BUT PA ома 
HANDS OF DOCTOR DOOM 


WHO OPENED THE DOOR? 
THE GIRL’ SHE'S СОМЕ: 
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(continued from page 56) 


help either. 

“It’s hard to sit down and figure 
out why it didn’t work,” Lewis says, 

‘cause I only heard it in Seattle. At 
the station where it played in my 
town, they loved it. They thought it 
was the coolest thing they ever 
heard—but maybe that’s because they 
were talking to me directly. The radio 
stations running the show all seemed 
pretty enthusiastic about it. There 
was a lot of sadness when there 
weren’t another 65 episodes to do.” 

The same problem befell another 
series that Lewis engineered years 
later, called Roger Fayes, Certified 
Public Accountant, “which was a 
disaster. The producer actually went 
out and sold his car to fund the pro- 
ject! I told him not to do that, to get 
other people's money. I saw him two 
years ago. He writes games for 
Nintendo now, and he does pretty 
well at it. Never use your own 
money." 

Lewis learned that lesson well af- 
ter the demise of The Marvel Comics 
Radio Series, which cost a staggering 
$47,000 to produce, and generated 
only $22,000 in revenue. He is now 
the president of Audisee Productions 
and the major stockholder of the 
Better Sound All Around Corporation, 
a Seattle-based sound and video 
company. 

"We've won tons of awards for 
producing commercials. I design 
soundtracks and playback systems 
for huge trade shows and retail 
stores. I also do soundtracks for 
video-walls. It’s a different world 
here in the '90s. 

"At this point in my life, I would 
love to do another radio series. Radio 
has always been my love, but the 
problem is that there isn't any money 
or interest in it." 

And he thinks that anyone inclined 
to do another Marvel radio program 
would be better off starting from 
scratch. 

“We had very limited toys in those 
days," says Peter B. Lewis, "and we 
just didn't have much electronic 
equipment to mess around with. The 
stuff now is so much more 
sophisticated than what was avail- 
able in 1975. 

"Don't misunderstand me—l 
would love to see The Fantastic Four 
get back into syndication, or be re- 
released in any form. 
Marvel fans would really get off on 
hearing this stuff. And I would love to 
do properly-funded radio programs 
again. It’s enjoyable, it's meaningful, 
and it touches a segment of the audi- 
ence that the things I'm doing now 
just don't touch." 
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Thousands of 


GS) | the iceberg." 


(continued rom page 16) 


maker, who they finally meet around 
issue #7. Some readers will figure this 
out beforehand, and that’s the idea. 
The challenge of a good writer is to 
lay out the information like a map. 
You don't have to look too hard for 
hin but you do have to look. 

“The Cheese Heads’ maker will of- 
fer some very confusing pearls of 
wisdom and then send them on their 
way. He'll be a very old fisher- 
man/janitor-type, who is brilliant. 
He's one of those people who speaks 
four words and you never have to 
read a book again. 


"Eventually, the Ch ill 
ind enlightenment. If that means all 
their questions will be answered, then 


they will be. But it may not. Just 
jecause they find themselves doesn't 
mean their problems are eliminated." 
In a sane, Craine describes his 
eclectic work as a “shoestring mix- 
ture of pain and indifference on the 
road to enlightenment.” He admits, 
however, to coming up blank when 
trying to pinpoint his audience: “1 
really can't say who my readers are 
exactly. We published a letters page 
in the third issue. One reader likes the 
urban neus Another likes it 
because of the nonsensical images, 
and finds it funny and disturt bing. The 
Cheese Heads attracts all kinds.’ 
From the beginning. Craine says, 
he was confident that The Cheese 
Heads could succeed as a comic book. 
Still, he believes the power of comics 
remains largely untapped. 
“It's a fresh medium, and 
tively young medium, with loads of 
potential,” notes Nick Craine. “There 
are so many things that haven't been 
done. We've only scratched the tip of 


Э; 


а rela- 


(continued from page 46) 


of them. You may save one or two 
things for yourself, like future pro- 
jects, but I don’t think anybody really 
holds back ideas.” 


hat comes after the first 
Shadowhawk series? Don’t 
look for Valentino’s work at 


Marvel—he was let go from The 
Guardians of the Galaxy. “After all 
the public statements I’ve made about 
wanting to stay on Guardians and try- 
ing not to ‘dis’ Marvel in any way, 
shape or form, I was fired from the 
book. I've never missed a deadline 
and Гуе never refused a change 
within reason. The stated reason was: 
‘It would make it easier for me to 
work on my other projects and would 
relieve my stress.’ That’s a direct 
quote and you can verify it. So, getting 
fired is going to relieve my personal 
stress. I thought that was real gener- 
ous and considerate of them." 

The artist plans to concentrate on 
work at Image Comics. He already 
has a few ideas for projects. "There 
are a couple of series I want to do, but 
one's coming up immediately," he re- 
veals. "It's called The Others. If 
Homo sapiens are an evolutionary 
offshoot from a basic primate, why 
couldn't other animals have had less 
successful offshoots? These ‘Others’ 
would be the basis of mythological 
creatures and, for one reason or an- 
other, weren't as successful in repro- 
ducing. The comic's premise is that 
there are very few Others and they've 
been hiding from the basic-primate 
human stock. They can't hide any- 
more because the world has become 
too small and they're tired of hiding." 

And there's no question that 

Valentino enjoys working on 
Shadowhawk and will someday re- 
turn to the character. “I see 
Shadowhawk as an ongoing thing and 
not as being finite. When you start a 
brand-new series, much of it is figur- 
ing out who your characters are and 
giving them a place to run in. After a 
while, they start running by them- 
selves as you get to know them more 
and more. I’m very excited about it. 
t's nice to be doing something new 
and it's nice to be doing a single char- 
acter." 
Summing up his work on 
Shadowhawk, Jim Valentino hopes 
his pleasure will be contagious and 
that the character will appeal to a 
wide range of readers. "Hopefully, 
it'll be a well-written, well-drawn 
comic book that's exciting," he says. 
“I think Shadowhawk is a more 
character-motivated thing than a 
guest-star-of-the-month club. It's 
interesting and fun." 
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Batman 
(continued from page 40) 


Keaton 
"(continued from page 12) 


COMPLETE 


atman's greatest foe may be the 
Broadcast Standards and 


Practices Department. "Fox's 
BS&P department is the best I've ever 
worked with, but they're trying to 
protect the network from irate 
parents,” Burnett notes. “Nonetheless, 

“I did it by cutting to lightning we still have arguments. The latest is 
flashing across the sky during the over the Penguin—they want the 
gunshots. Everybody watching at cigarette holder out of his mouth! 
home has a good idea of what hap- “I just can't do it—that would be 
pened, but you don't actually see the like taking the pipe out of Popeye's 


ES CER ATAA AI 
Se, AO viride 


R ET URN S 
THE OFFICIAL COSTUMES 
BATMAN COSTUMES 


COMPLETE DELUXE ADULT sleeve padded chest shirt, 
COSTUME Mask, Without face, Pants, Trunks, Rubber belt, 
Black Cape, Belt, Gloves, Crotch Gloves, Cape. BM500 $145 


putting to rest the doomsayers who 
claimed he couldn't play Batman. 
“Any problems I had with the fans on 
the first film are over. I don't think 
there’s any doubt that I can play this 
guy. I’m so convinced of that fact that 
have to admit that it would be pretty 
strange to see someone else playing 


1 had to do tell it obliquely, because I 
can’t show people getting killed on 
Saturday morning, God forbid! 


Batman. I would be curious to see if 
somebody else could pull it off, and if 
he was really good, I would probably 
e very upset. It could happen, but 
I'm not going to worry about it." 
Why should he? He's too busy 
asking in the emotional perks that 
Batman has afforded him. 
"Playing Batman has definitely 
turned up the volume on my career 
our or five notches," he admits. 
"Nobody could be more appreciative 
of the opportunities this role has 
given me. It's nice to walk down the 
street and have kids get excited. T 
don't have the anonymity that 1 had 
before Batman, but that came as no 
surprise. I knew | would lose that 
when I agreed to do these films." 


eaton, who says he would do a 
К sequel, “but I don’t 

think something like that could 
be written again,” adds that a third 
Batman movie is something that’s 
still up in the air as far as he’s 
concerned. 

“If there's a third Batman movie 
and all the ingredients are in place, 
hopefully, I would be happy to do it 
again. But right now, it would have to 
be Tim or somebody who had a real 
interesting and different take on 
Batman for me to be interested again." 

The actor claims to be partial to 
any Burton-directed vehicle, and it 
goes deeper than talent or material. 

“Tim and I relate to each other on a 
pretty basic and strange level. We 
both find really odd things funny, and 
we both feel the other is quite normal, 
which probably makes us both 
weird." 

Batman Returns explains why the 
Penguin and Catwoman are attracted 
to penguins and cats in a fairly subtle, 
psychotic manner. Through two 
films, moviegoers have yet to get a 
crystal-clear explanation of Batman's 
affection for bats. Michael Keaton 
stumbles around an explanation be- 
fore attempting one theory. 

“It's difficult, and hopefully, a 
third film might take some time to 
clarify this. Bats frighten people, and 
maybe there's something in that 
which appeals to his personality. 1 
don't know for sure. Bats come out at 
night, which may have something to 
do with it. Yeah, that could be it. 


murders. That's how I got around it. I 
enjoyed writing that show," he says. 
“I tried to push the envelope." 

Burnett respects the entire Bat- 
heritage. “Adam West [STARLOG 
#114] did Batman’s voice on my 
Super Friends episode, and he was 
quite wonderful," Burnett states. 
"He's a very good dramatic actor and 
had to do scenes where Batman was 
shoking back tears. He pulled it off! 
He's in an episode of our show, 
‘Beware, The Grey Ghost!” 

“The Grey Ghost was Bruce 
Wayne's favorite TV superhero as a 
boy. Now, 20 years later, Batman's 
investigating a series of bombings and 
realizes the pattern fits an old Grey 
Ghost episode. He seeks out the actor 
who played the Ghost, and they have 
an adventure together. Adam West 
plays the actor!" 

Batman is more action-packed 
than any cartoon since Jonny Quest. 
In the pilot; “On Leather Wings,” 
which features Man-Bat, Batman suf- 
fers numerous facial cuts. “That’s as 
bloody as Batman’s face will get,” 
Burnett states. “The network started 
yack on the amount of blood, 
scratches and abrasions we can have. 
That first episode almost used up our 
whole quota! Batman will get injured 
in the series. We have a story where 
e's blinded, and, in ' 
suggest he has broken his leg." . 
Despite the wall-to-wall thrills, the 
producer doesn't expect an outcry 
from parents. “We did a lot of testing 
with parents and children on the pi- 
ot, which has some pretty violent 
scenes where Batman and.Man-Bat 
both get pretty beat up, and nobody 
was bothered by it. 

"My 10-year-old son Nicholas has 
helped on Batman by letting me know 
what he likes in the episodes I've 
shown him. I've used my children as 
barometers throughout my animation 
writing career. It’s wise to try and see 
through their eyes.” 

He has a unique way of rewarding 
them. “In every season of animation 
I've worked, there have been charac- 
ters named Nichol Andrea and 
Melanie,” he grins. “Usually, if there 
are kids in the show, I name them af- 
ter mine. Nicholas is the boy in ‘Гуе 
Got a Batman in My Basement.’ 
Batman's gassed by the Penguin and 


"It's something about the night." êş saved by a 12-year-old boy.” 
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mouth! We also had arguments with 
3S&P over letting Batman and 
Catwoman kiss. They didn’t want 
them to kiss and we did. 

“The biggest battles have been over 
anguage. One problem we have to 
watch out for is when we endanger 
children on the show. When a charac- 
ter is under 12, we have to look out 
for child endangerment. Over 12, we 
can get away with more. We're telling 
Robin's origin, and he's eight. 

“As a child, he goes out to find 
Tony Zucco, the man who killed his 
агепї 50 we had to watch how 
angerous the situations we put 
Robin in were." 

Still, it's much easier than 
Burnett's last superhero assignment. 
"Let me tell you something," he con- 
fides. “When I worked on Super 
Friends, nobody could throw a punch, 
even if it didn't connect! We could 
destroy robots only if they were non- 
human looking. There were other 
strange things. It’s a wonder to me 
that an adventure show with any bite 
to it at all could be done on Saturday 
morning. The Fox broadcast stan- 
dards people recognize what we're 
trying to do with Batman, in trying to 
make a gritty, realistic, action-adven- 
ture show. They've been much more 
open to ideas than any BS&P depart- 
ment I've ever worked with." 

As for Bat-action, "We're allowed a 
certain leeway in fight scenes, but 
they don't like punches in the face! 
We get away with martial arts-type 
punches, but a real roundhouse punch 
has been, of late, hard to do—we had 
a couple early on. Still, we've told the 
stories we wanted to tell." 

Alan Burnett enjoys working in 
Gotham Cit of The Smurfs 
after the first year,” he admits. “I did 
a good job, but wearied of them. I am 
now through 55 shows of Batman and 
I'm not tired of him at all! Batman is 


“We have cripts written with 
10 more to go. There's talk of doing a 
movie-length cassette version and 

ssibly 43 more episodes down the 
line. It all depends on how well these 
are received. | hope they're liked, be- 
cause Warner Bros. is trying to do a 
quality product. It's a real team effort, 
with everybody working at the top of 
their craft. We want to make this 
Batman special!" [C31 
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“Some people can do 50 different 
things with their voice. I do three and 
they all sound the same. The voice- 
over world is a tight circle. There are a 
handful of people that advertisers use 
over and over again.” 


IL had no luck in voice-overs," 
laughs Yeardley Smith, the voice of 
America's animated darling, Lisa 
Simpson. "She's the only one I ever 
did. After we hit it big, I had a voice- 
over agent who sent me around to 
everything. We would get somewhere 
and it would be, "That's all you do?’ 


Though Smith 
appeared on Broadway 
in The Real Thing (with 
Jeremy Irons) and in 
such films as Heaven 
Help Us, Legend of 
Billie Jean and 
Maximum Over- 
drive, she was 
relatively unknown 


(M NOT LISA 


to the public. Of course, providing the 
voice of Bart's sax-playing sister 
helped pay the bills, but audiences 
still couldn't match her face with 
Lisa's voice. 

All of that changed when City 
Slickers lassoed in more than $100 
million at the box office. Smith nearly 
stole the show as the grocery store 
check-out girl who unsubtly an- 
nounces her pregnancy at Billy 
Crystal's birthday party. “One of the 
hooks when the film was released 
was, ‘Now you can finally see Lisa 
Simpson.' It's funny from my point-of- 

view," explains Smith. “You could 

have seen many other things 
with me in them, too, but that's 
just the way the business 
works. 
*One of the great things we 
did in the beginning of The 
Simpsons was to keep us as 
anonymous as possible so that 
those characters could exist in their 
own right as separate entities, 
which they do so well. It 
wasn't important for people to 
see who we were. That was 
great for me because I'm a 
private person. I can be on 
this hit show and still go 
to the market, and no 
one bothers me in the 
bread aisle. I’m in 
heaven here. I could 
walk into a sea of 
Simpsons paraphernalia and 
just listen to all the chatter 
around me about how much 
people like the show." 
Two days a week, Dan Castellaneta 
(CS SPECTACULAR #4), Julie 
Kavner, Nancy Cartwright, Smith and 
the other Simpsons voices gather with 
show-creator Matt Groening, the 
writers and producers. The actors 
stand in a semi-circle, each with their 
own microphone, in the basement of a 
theater on the 20th Century Fox lot. 
“We read the script scene by scene 
and we get rewrites up to the very last 
minute. It's like a radio play," she 
says. "The writing is wonderful, and 
the fact that we are able to interact 
and take the time to do it as we do 
makes it so very much alive. And the 
animation is incredible, too. 
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All Simpsons Characters & Art: Trademark & Copyright 1990, 1992 20th Century Fox 


"If anyone wanted to do a retro- 
spective from the one-minute seg- 
ments to this week's show...it's like 
day and night. Even the voices are dif- 
ferent. They were much harder in the 
beginning. The characters' faces were 
much more angular, much less ap- 
pealing. They've sort of rounded us 
out to make us a little more palatable. 
Our part in it, the voices, is such a 
small part of the whole process. We 
do the voices, then the animators 
spend the next six months animating 
that one episode. A million things 
have to be done before it reaches our 
little TV box." 

These days, in addition to voicing 
Lisa, Smith co-stars as Louise, a re- 
search assistant in the Fox-TV com- 
edy, Herman's Head. William 
Ragsdale stars as Herman, a magazine 
fact checker whose head is filled, 
literally, with conflicting emotions 
and urges. Every impending decision 
sends the camera inside his head, 
where “Wimp,” "Angel," "Genius" 
and "Animal" battle over the 
outcome. Louise is Herman's close 
friend, as well as the office wit. 

"The show is good and I think it 
has a great deal of potential, room for 
relationships to develop, chances to 
be taken," Smith enthuses. "They def- 
initely give me all the good lines and 
they mostly give me wonderful things 
to do. I think it'll get even better." 


Being the hidden face behind Lisa 
Simpson is "great for me because 
I'm a private person." 


Smith, who is married and lives in 
Los Angeles with her husband and 
cat, thanks her lucky stars for her 
current good fortune. “I love it now. 
being swamped for once. I'm just so 
happy to go to work every day, be- 
cause it's so rare in this business. It's 
feast or famine and mostly famine," 
she decides. "The Simpsons sustained 
me for a couple of years there, kept 


les/Copyright 1992 Touchstone TV 


? album, on the heels of the successful 


lead Photo: Andrew Et 


glad The Simpsons has 
solid following." 


me in cans of tuna for a good long 
time when things were dry. Then, 1 
got more attention for a few minutes 
in City Slickers than practically 
anything I had done. I'm really very, 
very lucky." 

As for the future, Yeardley Smith 
expects The Simpsons to remain on 
the air for at least another three or 
four years. then head into the colorful 
(green) world of syndication. Another 


Simpsons Sing the Blues, seems 
likely, too. “I sang three songs on the 
first album, ‘God Bless the Child,’ 
The Moaning Lisa Blues' and a duet 
with Bart called ‘Sibling Rivalry.’ It 
was probably the most fun Гуё 
had. It was a blast," she says, “а 
think people were pleasantly sur- 
prised. I'm sure we'll do another one. 
"The whole [Simpsons] experience 
has been wonderful fun. Now we've 
established a solid following. It's as if 
we've come into our own. When you 
have that much hype, as we did, you 
also have that much doubt. People, 
essentially, are waiting for you to 
sh and burn. There are still plenty 
of cynics out there who think, "Yeah, 
yeah, yeah, let's see how it does this 
season.' And thi son has been as 
good as the others. It's nice that we 
have found our niche and established 
ourselves as a legitimate thing.” 
—lan Spelling 
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henever the name William 
Gaines is mentioned, the 
word Mad almost inevitably 


follows. It’s impossible to think of 
Mad magazine, an irreverent part of 
American pop culture for 40 years, 
. without acknowledging Gaines. The 
shaggy-haired, bespectacled pub- 
lisher, whose rumpled exterior 
concealed a razor-sharp head for 
business, took a 10-cent comic book in 
1952, and over the next 40 years, 
transformed it into one of the world’s 
most popular humor magazines. 
Gaines’ biographer Frank Jacobs said 
it best: “Gaines and Mad, like a boy 
and his frog, are inseparable.” 
Gaines began his publishing career 
in 1947 when his father Max was 
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illiam M.Gaines 
1929. 


1992 


For 40 
years, 
William 
Gaines 
was at the 
forefront 
of the MAD 
generation. 


killed in a boating accident. As he 
laughingly recalled in a 1991 CS 
interview (#21), Gaines was hardly 
ready to fill his father’s shoes. “I was 
supposed to be a chemistry 
professor—what was I doing there? I 
came down and started off by signing 
a few checks and playing gin rummy 
with my cousin all day long. Little by 
little, I began to get interested.” 

Over the next several years, Gaines 
set to work, transforming his father’s 
faltering company into a thriving con- 
cern. With the help of a young artist 
named Al Feldstein, he introduced 
new titles to their line of comics— 
love, crime and Westerns—and it 
wasn't long before the two men 
turned to an area that was closer to 


their hearts. "When I was a kid," said 
Gaines, "I read the horror and science 
fiction pulp magazines. When I 
became a publisher of comics, I went 
into what I had liked as a kid, and 
that was horror and science fiction." 

Together, Gaines and Feldstein 
launched a new line of SF and horror 
comics that broke every pre-existing 
taboo. With titles like The Vault of 
Horror, Tales From the Crypt (later 
adapted as an HBO anthology series) 
and The Haunt of Fear, the EC books 
became a huge success, spawning 
numerous imitations. Unfortunately, 
that success was short-lived. In 1954, 
Gaines testified before a U.S. Senate 
Subcommittee investigating the im- 
pact of horror comics on children. "I 
went in there a little more bravely 
than I might have if they had just 
dragged me in by the hair, which they 
did to all the other publishers." Soon 
after that, he was forced to discon- 
tinue his horror line due to mounting 
public pressure. The only title that 
continued to sell was a little humor 
book called Mad. 


nder the editorial aegis of 
| J Harvey Kurtzman and later Al 

Feldstein, Mad began to take 
off. Its wacky brand of humor was 
best exemplified by mascot Alfred E. 
Neuman, a gap-toothed idiot whose 
motto, “What, me worry?” became an 
American catch phrase. 

Although Gaines eventually sold 
his interest in Mad (to Warner 
Communications), he continued to act 
as publisher and was given free rein 
by the new owners. He refused to so- 
licit advertising, made only minimal 
effort to attract subscribers, and 
changed the magazine's pay scales so 
that his writers would receive the 
same rate as artists. “I still say to this 
day that the script writer is the most 
important thing to any entertainment 
business, be it movies, TV, comics, 
anything. И you don't have a good 
story, you have nothing." 

Gaines continued to encourage a 
feeling of family among his workers, 
paying generous bonuses and taking 
them on trips around the world. He 
also always credited Mad's success to 
his staff. "The only thing Гуе had is 
luck," he insisted. "It's not my talent; 
it's the talent of my staffs. The only 
talent I had is getting a good staff." 

William Gaines died in his sleep at 
his Manhattan home on June 3, 1992. 
He is survived by his wife and three 
children, as well as the freckle-faced, 
idiot son he adopted in the 1950s. 
Alfred E. Neuman will probably grace 
the covers of Mad for many years to 
come, but that gap-toothed smile just 
won't be as bright or cheerful as it 
used to be. : 
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step further. It was the Buscema- 
Adams combination for a long time, 
but then, as I matured, Frank Frazetta 
became a big influence as I started 
painting. Painters became a big influ- 
ence. Then, I discovered the foreign 
comics and Moebius," says Bingham. 

It took Bingham a little while to 
break into comics, and he doesn't care 
for his early work. 

"I had a long way to go when I 
first started out in the business," he 
says. "I was probably lucky to get 
work. It was tough to find a groove, 
because I was bouncing from book to 
book. A regular job that keeps you 
working constantly is when you 
really find yourself growing artisti- 
cally, and find the most improvement. 
It took a long time for me to find any- 
thing I was pleased with." 


he first of his major works that 

| he was truly proud of was the 

Beowulf graphic novel from 
First Comics. 

“I finished the artwork before I 
even started peddling it,” Bingham 
says. “I was proud of that one, 
because it was my own work, and 
because it was something that I 
worked very hard on to translate, 
both verbally and visually. I think it 
worked very well. 

“And I'm also proud of Batman: 
Son of the Demon. I spent a lot of 
time on that. Гуе always been a 
Batman fan,” he says, noting that he 
is discussing another Batman graphic 
novel. Although Bingham didn’t work 
on Batman: Bride of the Demon— 
the follow-up to Son —he may E 
do a third book. 

"When they asked me to do a se- 
quel [to Son], it was right after the 
first book. Two weeks later, [writer] 
Mike W. Barr approached me and 
said, 'How would you like to do a 
second book?' I told him I just 
couldn't handle it right then—I had to 
go meditate or something. But, Mike 
and I have been discussing a new 
story for the characters, and DC is 
trying to hash out a contract with us 
now. In the meantime, I'm doing a 
couple of issues of Amazing Spider- 
Man." 

In addition to Batman and Spider- 
Man, Jerry Bingham is keeping 
busy—if closed-mouthed—about pro- 
jects of his own. Now that he has 
worked with one of his comic heroes, 
he's planning a personal endeavor. 
"I've been writing some things on my 
own, and one of these days I'll pull 
together a comic story of my own. I've 
been working on one for a little while, 
with my own characters. 1 want to 
see if it comes to fruition!" 
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These characters 
well to his current style and horror 
art theories. 


Jones 
[continued from page 32) 


lend themselves 


"Dark characters generally have 


more introspection to them. Things 
aren't as simple with them. There's 
usually something wrong with them, 


By "taking the name literally," Jones 
created a “much more interesting" 
Deadman, and he'll do so again in 
another mini-series. 


and yet they still have to go out and 
do what they have to do. 

"For example, Deadman. He wants 
some kind of normality in his bizarre 
existence. So, I try to think what that 
would be, do some Method-acting and 
get material. I want more to do 
beyond drawing a good posed shot. 
Im trying to apply Steve Ditko's 
Spider-Man to horror. To me, dark 
means character-motivated." 

But Jones grew up reading comics, 
and there are many characters, not 
necessarily dark, that he would like to 
illustrate. 


"Yeah, there's probably a ton. I 
don't really know offhand. I haven't 
read many comics lately. But I’m a 
fan boy from the late '60s, so 
characters like Thor and Iron Man 
have a big appeal to me. There are 
many characters I could do. I’ve been 
fortunate that my experiments sell, so 
I can keep on experimenting.” 


hile Jones believes that he 
has been successful in ex- 
perimenting with character 


concepts, he also thinks that some of 
his technical experiments haven't 
been as successful. “I like to try out 
different techniques in my drawing, 
and sometimes they don't work. I 
was doing some pointillism tech- 
niques, and sometimes it worked, but 
most of the time, it just looked like 
bad skin. And I do crazy things with 
zips. Barbara Kesel calls me up when 
she gets a batch of my work and says, 
‘OK, what zips are we getting rid of?' " 

The lure of other projects is some- 
times irresistible. "The tough part of 
this business is timing. There are al- 
ways projects and there are always 
deadlines. 

"But there are some things you just 
can’t say no to. Millennium ap- 
proached me to do the art for Harlan 
Ellison's short story, 'Shattered Like a 
Glass Goblin.' I couldn't pass that up. 
It was 14 pages that I was really 
happy with. Faye Perozich did the ac- 
tual adaptation, but Harlan oversaw 
everything. I wouldn't have minded 
doing it as a 40-page story, because 
there's so much there, but it works 
great. It's going to be wonderful." 

And Jones has his schedule booked 
up well into 1993 with a variety of 
projects. "I'm working on the sequel 
for Deadman that should be out by 
October. It'll be the same format as 
the first one, so I’m pencilling and 
inking it. Then, there's the Batman 
stuff. Way down the line is some stuff 
with Neil Gaiman, maybe another 
Sandman before it's cancelled. I'm 
talking with Mike Baron about a four- 
issue superhero thing. I’ve also been 
developing some projects with Tom 
Veitch. I feel bad because he’s done 
most of the work on them so far. He's 
the best writer I haven't been able to 
work with yet. But if things break pos- 
itively, then we'll fit things in." 

Jones plans to stay out of the lime- 
light (he rarely goes to conventions, 
and has only recently started doing 
signings), remain at home with 
classical music playing and just keep 
drawing. "I haven't drawn enough 
yet. I don't have a body of work." 

Body of work. With Jones, his body 
of work invites artistic autopsy. It's a 
body of work in the shape of a 
corpse—a corpse that:comes alive 
under the talented hands of Kelley 
Jones, artist of the Living Dead. ggs 


Il projects are live-action unless 
specified. Those boxed are new or 
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Nus Family. Sequel. 
. AN series. ABC. HB. Fall. 
T s Airtight Garage. AN. 
5: Randy Lofficier. 
2 Aladdin. AN film. WD. 
P/D/S: Ron Clements, John 
Musker. Nov. 
Alias. . $: David S. 
Goyer. . Lenkov, S. Daniel. 
Alice in Wonderland. TV 
series. Disney Channel 

The American. Film. P: Joel 
Silver. S: Mark Verheiden, 

American Tail. AN TV 
series. Fievel's American Tails. 
Amblin. Nel./U. Fall. 

Апітапі AN syn TV. 
WB/Amblin. Fe 
J Annie. Film. (see below) 
Stage musical sequel. Annie 
Warbucks. C: Charnin, Meehan, 
Strouse. 

Archie. LA Film. S: N. & 
Ephron. D: J. Schumacher. "bic. 


Carol Photo: Jim Farber 


The Sun will come up 
tomorrow—actually next 
spring—when Patrick Stewart 
begins filming the non-musical 
sequel, Annie and the Castle 
of Terror. He's, of course, the 
new Daddy Warbucks. 


Baby Huey. AN short. U. S. 
Bill Kopp. 
Bad Baby. AN TV. Imag. 
Barbarella. LA film. Nel. 
Barbie. Film. Abrams/ 
Gentile Ent. & Mattel. 
{4 Batman. AN series. Fall. 
Fox. (see article) 
J Battletoads. AN TV pilot. 
DIC. Bohbot. Airs 
Thanksgiving. 
J Beakman's World. Syn LA 


Can with Beakman. Col. 
2 Bebe's Kids. AN film. PR. 
In release. 


AN film. Fox/HB. '93. 
The Black Cat. Film. Sean 
Young. 
Blackhawk. Film. Amblin. 
S: Dan Aykroyd. 
4 Blackman, Film. C: Damon 
& Keenan Ivory Wayans. 
- Black Panther. Film. W/ 
Wesley Snipes. 
Blinky Bill. Australian AN 
film. P: Yoram Gross. '92. 
Blondie. Film. WB. P: Joel 
Silver. 
Bonkers D. Bobcat. Syn 
AN series. WD. Fall '93. 
Boogiemanland. AN. Fox. 
Brave Little Toaster. AN 
film sequel. Hyperion. 
J Bugs Bunny. Termite 
Terrace. LA/AN film. Plucky 
Duck AN TV spin-off. 
J Captain America. Film. On 
video. August. 
Captain Planet. AN series. 
Casper. Film. Amblin. 


Charlie Chan. Film. S/D: D. 


Mamet. P: Kirkwood, Hyde. 
Chicken Man. AN. 
Classics Illustrated. AN 

series. DIC. 

Cobalt 60. AN film. 

Conan. Conan the 
Adventurer. Syn AN series. 

13 episodes. Fall. Claster 

TV/Sunbow. 

Concrete. Film. S: (D) L. 
Wilson, C. Thompson. P: Tim 
Burton. 

Cool World. AN/LA film. 
PP. D: Ralph Bakshi. Out. 

The Crow. Film. S: John 
Shirley. D: Alex Proyce. P: Ed 
Pressman. 

Crusader Rabbit. New AN 
series. In development. Fox. 

Cyberpunk. Film. S: Steve 
Roberts. Imagination Factory. 

Dan Dare. TV series. 

Danger Squad. Film. P/D: 
Leo Fong. W/D: P.R. Cable. 

Darkwing Duck. AN syn. 
ABC series. 

Deathlok. Film. 

J Dennis the Menace. Film. 

P/S: John Hughes. D: Patrick 

Johnson left the project. Mr. 

Wilson: Walter Matthau. Now 

shooting. WB. Summer '93. 

Dennis the Musical. S: E. 

Chambers. Music: Jeff Church. 

Lyrics: R. Enquist, Chambers. 

Fall '92? 


series. Col TV/U. Based on You 


Beetlejuice. AN series. FBC. 
Beyond the Yellow Dragons. 


MERCHANDISING 


Dinosaurs for Hire. AN 
series. In development. Fox. 
Dr. Giggles. Film. W/Larry 
Drake. 

Dr. Off. Film. Black 
superhero spoof. P: Tim Reid. 


Dr. Strange. Film. Zoetrope. 


D: Alex Cox. P: F. Coppola. 
Dr. Who. AN series. Nel. 
Doug. AN. Nickelodeon. 
Duckman. AN. C: Everett 

Peck. Klasky Csupo. 

Dudley Do-Right. Film. PP. 
Eek the Cat. AN. Fox. D: S. 

Steve Holland. Nel. Fall. 
Elfquest. Film/TV. Abby 

Lou Prod, Freedom Distrib. 
Evangeline. Film. FF. 
Family Dog. AN series. 

Amblin/Nel. Debut delayed. 

О Fantastic Four. Film. EP: 

Stan Lee. D: Max Kleven. 

Constantin Film. 

Q Fearless Fosdick. AN film. 

Nel. 

О Fish Police. AN series. 

Cancelled. 

Q The Flintstones. Film. Fred: 

John Goodman. D: R. Donner. 

U/Amblin. AN TV film. I 

Yabba-Yabba-Doo. Pebbles & 

Bamm-Bamm marry. Airs 

February '93. ABC. Second AN 

TV film. (Pebbles has twins). 
Garfield. AN series. 

G.I. Joe. Film. S: Anthony 

& John Gentile. WB. 

Goofy. Syn & Sat. AN series 

Goof Troop. WD. Fall. 

The Green Arrow. TV. P: 


demark & Copyright 1992 Fox Children's Network, Inc. 


EEK THE CAT... |: 


He gets a licking and keeps on ticking. He's Eek the Cat, 
accustomed to punishment, new to the Fox Network. 


Danny Bilson, Paul DeMeo. 
The Green Hornet. Film. S: 
D. Mancini. P: D. Kirschner. U. 
J Grimmy. AN TV. CBS. 
Gus & Grizzard. AN pilot. 
C: Gary K. Wolf. Nel. CBS. 
Hopalong Cassidy. Film. S 
G. Popper, J. Rosenthal. 
о Human Target. Series. ABC. 
Summer bow. 
Inspector Gadget. New AN 
series. DIC. 
Jo Jo. Film. P: Lee Caplin. 
5: Mike Chapman. 
Jonny Quest. AN TV movie. 
HB. X-Mas. 
Judge Dredd. Film. Fox. P: 
C. Lippincott, Ed Pressman. 
Li'l Abner. TV. P: Max & 
Micheline Keller. 
Little Mermaid. AN prequel 
TV series. Fall. CBS. WD. 
Lone Wolf & Cub. Film. D: 
John Bruno. P: Ed Pressman. 
S: Bill Wisher. 
Lucky Luke. ТУ series. 
Terence Hill. SB Comm. 
Mai the Psychic Girl. Film 
D: Tim Burton. S: L. Wilson, C. 
Thompson. P: Burton, Wilson, 
D. Di Novi, W. Hill. Carolco. 
Mandrake. Film. 
Q The Mask. Film, New Line 
Targeted for '93 release, 
4 The Meteor Man. Film. 8/0. 
R. Townsend. МСМ, X-mas. 
Mr. X. Film. P: Jim Cash 
& Jack Epps Jr. 
Mons n My Pocket, AN 
HB. ABC. S: Glenn Leopold. 


TV 
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Nancy. Film. P: P. Muller. 

Neil the Horse. AN/LA. 

Ninja High School. AN 
video. U.K. Sun Planning. 

Q Pagemaster. AN film. 
Fox/HB. D: Maurice Hunt. 

Joe Palooka. TV pilot. NBC. 
Viacom. P: Dean Hargrove. 

Paparazzi Samurai. AN TV 
series. P: DIC, Abrams/Gentile. 

Peanuts. AN TV & film. 

The Phantom. Film. PP. 

P: B. Sherlock, P. Sjoquist, J. 
Torv, R. Price. S: K. Shadie. C: 
Lee Falk, con. D: S. Wincer. 

Pico & Columbus. AN film. 
Bavaria Film. 

Q Plastic Man. Film. 
WB/Amblin. S: Larry Wilson. 
Summer '93 release. 

Q The Prince & The Goblin. 
AN film. Easter '93. 

Prince Valiant. AN series. 
Family Chan. LA film. S: M. 
Beckner. Constantin Film. P: B. 
Eichinger, J. Gorman. 

Radio Boy. AN. RB. 

Red Sonja. TV. Lancit. 

Reid Fleming. Film. 

S: creator David Boswell. 
P: M. Weisman, J. Loeb П. 

Ren & Stimpy. AN. 
Nickelodeon. 

Richie Rich. Film. P: J. 
Silver, J. Davis eil Tolkin. 

RoboCop 3. S: Frank Miller 
& Fred Dekker (D). 

Roger Rabbit. New AN 
short "Trail Mix Up." WD. 


John Astin voices Gomez. 


Rogue Trooper. Film. D: 
Peter Hewitt. P: Joel Silver. 
Rugrats. AN. Nickelodeon. 
Rupert the Bear. AN. Nel. 
The Saint. Film. S: Terry 
Hayes. D: Renny Harlin. P: 
Robert Evans. PP. 
Sandman. Film. 
J Scooby Doo. Film. WB. Pup 


The Addams Family gets animated in a new series this fall. 


Named Scobby Doo returns to 
ABC Saturday morning. 

Secret Agent X-9. AN film. 

Sgt. Kabukiman. AN series. 
Troma. DIC. 

Sgt. Rock. Film 
Silver, Bob Zeme WB 

The Shadow. Film. S: David 
Koepp. P: Martin Bregman. U. 


P: Joel 


ly Art: Hanna-Barbera 


The She-Hulk. Film. S/D: 
Larry Cohen. B. Nielsen. 
The Silver Surfer. Film. EP: 
Stan Lee. Constantin Film. 
The Simpsons. AN. FBC. 
Q Speed Racer. AN TV series. 
MWS. Fall '93 bow. 
Spider-Man. Film. D: Jim 


= Cameron. Carolco. Stage 
; musical. S & lyrics: B. Harman. 


Music: K. Herrmann. EXP: Stan 
Lee. D: J. Nash, J. Calamari. 
Q Starwatcher. AN film. P: 
Alain Guiot/Videosystem. S: 
Moebius & J. Fryszman. D: 
Moebius, Keith Ingham. PP. 
Superboy. Syn TV. 
Super-Dave. AN. DIC. 
Superman. Superman: The 
v Mo S: Mark Jones & 
Cary Bates. To lense in FL. 
о Super Mario Bros. LA film. 
S: Barry Morrow. D: Rocky 
Morton, Annabel Jankel. Cast: 
Bob Hoskins, Dennis Hopper, 
Fisher Stevens, Samantha 
Mathis. Shooting. 
Swamp Thing. TV. USA. 
Tales from the Crypt. HBO. 
Tales from the Hart. TV. 
P: Aaron Spelling. 
Tarzan. Syn TV series. 
Teenage Mutant Ninja 
Turtles. LA sequel. Easter '93. 
S/D: Stuart T. Gillard. AN 
series. CBS, Syn. 
Time Cop. Film. D: Sam 
imi. 
Tintin. AN series. HBO. 


quam 001, 


The Man With 
The Nightmare Imagination 


ALIEN 
Sketches, paintings, 
on-set photos, plus 
designs and scenes 
not in the film. The 
metamorphosis of 
the ALIEN from egg 
to full sized adu 


POSTERS 
Available for the first 
time in the United 
States! Stunning 
detail on the highest 
quality paper. 


Riveting paintings in 

all their bizarre and 
frightening beauty! Hardcover with wrap around 
dust jacket. 12" x 12". Over 150 color reproduc- 
tions! $39.95 


H.R. GIGER'S 
M NECRONOMICON 


ШТ 


NECRONOMICO 
This unique and truly 
magnificent. volume 
presents some of 
Giger's most power- 
ful images. Filled with 
almost 200 paintings, 
sketches and pholo- 
graphs PLUS poster 
size foldout, it also 
includes the artist's 
rsonal reflections on 
is work. Hardcover 
with foilstamped dusk 
Extra large 

17" format! 


DUNE VI 
In 1975, Alexandro Jodorowsky was set to direct 
DUNE. That version was never produced, but Giger's 
striking design work remains. (30" x 21"). $13.95 


Cash, check or money order payable to: 


STARLOG PRESS 
475 Park Avenue South 
New York, NY 10016 


THE ART OF 
H. R. GIGER 


Please indicate the quantity of each item 
being ordered. 


GIGER BOOKS 
NECRONOMICON $69.50 
~___ ALIEN $39.95 


GIGER POSTERS 
SPELL 1 $18.95 
DUNE VI $13.95 
POSTAGE & HANDLING 
Books: Add $5.75 per book (Overseas: $7) 


Posters: Add $5.75 per order (Overseas: $7) 
Canadian residents add 10% sales tax. 


SPELL II 
Filled with detail and 
mystery. The original 
has been in galleries 
and museums world- 
wide. (40" x 22") 
$18.95 « postage 


Total enclosed: $ 


NAME 


STREET 


CITY 


STATE ZIP 


IF YOU DO NOT WANT TO CUT OUT COUPON, 
[| WE WILL ACCEPT WRITTEN ORDERS. 
Please allow 4 to 6 weeks for delivery. 


Tom & Jerry. AN film. P/D: 
Phil Roman. Spring '93. 

2 Toxic Crusaders. LA film. 
Troma/New Line. Summer '93 
release. | 

Trouble with Girls. Film 
Fox/FF. S: W. Jacobs, G. Jones. 
P: M. Pepler, N. Tabachnick. 

Valentina. TV series. 
Dementra Hampton. Reteitalia. 

Vampirella. Film. S/D: Jim 
Wynorski. 

V for Vendetta. Film. WB. 
S: Hilary Henkin. 

Watchmen. Film. P: J. 
Silver. Largo. 

J We're Back. AN film. 
Amblin London/U. Fall '93. S: 
Patrick Shanley. 

Why I Hate Saturn. TV. 

Wild Cards. Film. Disney. 
S: George R.R. Martin. P: 
Michael Engelberg. 

Wizard of Id. Film. Cinergi. 

Wolverine. Film. 

The X-Men. AN TV series. 
Fox. Fall. Marvel/Saban. Film. 
P: Jim Cameron. 

Zen. Film. AN series. 

Q Zorro. Film. D: Steven 
Spielberg. Zorro: Andy Garcia. 
S: Nancy Larson. TriStar. LA 
TV series. F. Chan. AN TV 
series. In development. Nel. 
Broadway musical. P: Fox, 
Nederlander Organization. 


List copyright O 1992 Starlog 
Communications International, Inc. 
All rights reserved. 
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ENTERPRISE" 
NCC-1701-D 


NEW 


CUTAWAY POSTER 


2 1/2 YEARS 
IN THE MAKING!!! cm 
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They’re Bebe’s Kids, апа they’re looking for adventure on theater screens now. 


More than 2 1/2 years 
were spent creating this 
cutaway poster to ensure: 
accuracy. Contains little- 
known details and 120 
callouts on the En- 
gine/Propulsion, Tacti- 
cal/Defense, Navigation, 

{ Computer and Command 
Systems of the USS 
Enterprise" NCC-1701-D. 
Poster art electronically 
enhanced and color-cor- 
rected on the new Kodak 
Premier System to match 
original art prior to print- 
ing. This poster (25 1/2” x 
48") will be printed on 
100-Ib. white paper stock 
and shipped in a tube. 

STAR TREKIM, & 1991 
Paramount Pictures. All Rights 
Reserved, STAR TREK: THE 
NEXT GENERATION and 
0.5.5. Enterprise ara 
Trademarks of Paramount 
Pictures. JDT Associates, Inc. 
Authorized User, 


Be 

Cig 

Od jf) 
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= GEH [ШЫР AR es E Se CNNAD Eu DO > 
STARLOG PRESS Send cash, check or 
475 Park Avenue South money order payable 
New York, NY 10016 to STARLOG PRESS. 
TO ORDER: $19.95 each plus shipping and 
handling. US, $4.50: Canada, $8. US funds only. 
Canadian residents must add 10% sales tax. No 
overseas orders. 


Quantity: Amount enclosed: 


Method of Payment: ОСпеск Money Order 
Cash OMasterCard Visa 


А: THE NEXT GENERATION 


(Account No.) 
Card Expiration Date: 1 (Mo./Yr.) 
Your Daytime Phone #:_( 


NAME 


STREET 


STATE Print Name As И Appears on Your Card 


zP 
Please allow 4 to 6 weeks for delivery. Your Signature 
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Sa THER 3: - TAER 
VE NEXT GENERATION 
5TH ANNIVERSARY TV CARDS 


Celebrate the first five years’ adventure of STAR TREK: 


BATTLETECH 
p THE NEXT GENERATION with this special collector's 


L = 
Tr 3 wh edition print portfolio, available for a limited time. 
Depicting the galaxy class 
Enterprise™ and her valiant 
crew, this commemorative edition 
portfolio contains twelve classic 
11" x 14" frameable scenes from 
the hit television series. Included 
are Captain Jean-Luc Picard, 
Data, Worf and the Starship 
Enterprise™ NCC 1701-D, as 


TWO:COLOR BLUEPRINTS 
BOXED SET OF FIVE 


well as highlights from key 
episodes of the first five seasons 


Once reserved exclusively for 


TM, © ond © 1992 
Poramount Pictures. 

All Rights Reserved 

Star Trek: The Next Generation 
ond Starship Enterprise 

are trodemorks of 

Poramount Pictures. 


promoting feature films, now 
lobby cards also showcase 
distinctive shows like STAR TREK: 
THE NEXT GENERATION. 

Order now, while this special 
collector's edition lasts, and 

we will beam you your STAR TREK: 
THE NEXT GENERATION 5TH 
ANNIVERSARY TV CARDS. 


#1661 OMNIMECH BLUEPRINTS 
TWO-COLOR BLUEPRINTS 
BOXED SET OF FOUR Quantity Stock# Title Price 


1604 ‘*BattleTech - Boxed Game $25.00 
1615 BattleTech Blueprint Set - Boxed ( 22" x 34") $10.00 
1661 OmniMech Blueprint Set - Boxed ( 22" x 34") $10.00 


Mall to: Sub Total 4 City =P. Seah Mie HAMS СЕГЕ qn E 
UA Md AVES ı Visa/Mastercard # Sig 
New York, New York 10016 . ı Or send check or money order made paya 
Name Postage & Handling : QTY [PRICE 
($2.50 in Continental U.S. 

$5.00 in Alaska, Hawaii, and Foreign) STAR TREK: THE NEXT GENERATION TV САКО ..........|.... | $14.95 

Address Total also available: 
STAR TREK МІ: The Undiscovered Country MOVIECARDS $9.95 


$9.95 
|. $9.95 


BATMAN RETURNS MOVIECARDS . 
THE ART OF BATMAN RETURNS . . . . 


City 

Please make all checks payable to: Starlog Press 
State i Allow 4 - 6 Weeks for delivery 
* Price subject to change without notice. 


Subtotal 
Ч Ship/Hand, ($4.50 each) 
: Tox (if applicable) 
4 Add Shipping/Hondling costs. All poid orders delivered in 30 days. TOTAL 


#1604 BATTLETECH 1 
BASIC GAME » BOXED BATTLETECH a Re of FASA C $ RIN and OMNIM 1 
ALL NEW THIRD EDITION BLUEPRINTS™ c of FASA C SA Corpore All rights re 


Don't miss another issue! 
All orders postmarked or faxed 
by August 31st, 1992, get a 
Free Limited Edition 
Spiderman 2099 poster! 


Featuring the origin and first appearance of 
the Spiderman of the future! Highlighted by a 
foil stamped cover, Spiderman 2099 #1 intro- 
duces this dark & gritty future Marvel Universe! 


Spiderman 2099 #1 (Origin - Reg. $1.75) .............. 1.50 


Professor X is mortally wounded by 
Cable and the X-Men vow revenge in 
this excellent new 12-part crossover! 


Similar to X-Force #1, each issue will 
be polybagged with 1 of 12 limited 
edition SkyBox character cards! 

A can't miss! Highly Recommended! 


Uncanny X-Men 294 (Pt 1 - Reg $1.50) .. 1.25 
Contains a limited edition SkyBox Professor X card! 
X-Factor 84 (Pt 2 - Reg. $1.50) 


Contains a 


limited edition SkyBo 
X-Men 14 (Pt 3 - Reg. $1.50) 


Contains a 


x Caliban card! 


limited edition SkyBox 
X-Force 16 (Pt 4 - Reg. $1.50) 
Contains a limited edition SkyBox Cable card! 
ж Special - Set of gll 4 issues (Reg. $6) .4.50 


ac [7] kal Еу 


* Special - Order 3 or more (each) 


Best-SELLERS 


Reg. / Sale 
Botmon vs. Judge Dredd $6/ 4.95 
Bes! Morvel Sones Ever .. $13/10.95 
Ghost Rider (Issues 1-7) $13/10.95 


Lobo's Greatest Hits $13/10.95 
Marvel vs. OC Trode $19/16.95 
Marvel Universe 1-21 . $4 50/ 3.95 


Next Men (Byme - Ongin) $10/ 7.95 
Overstreet 1992 Price GuideS 15/12.95 
Punisher vs Wolverine .. S6/ 4.95 
Spiderman: Assassin Plot $15/12.95 
Spiderman vs. Wolverine  S6/ 4.95 


Spiderman vs Venom  $13/ 9.95 
Wolverine Bloodlust $6/ 4.95 
Wolvenne Jungle Adv S6/ 4.95 


Wolverine Trode (Mille) $10/ 7.95 
Wolverine vs. Hulk S6/ 4.95 
X-Men Days Future Post $6/ 4.95 
X-Men Dark Phoenix Sogo $13/10.95 
X-Men God Loves $10/ 7.95 


| | ENTERTAINMENT || 
THis MONTH 


| Box 470-E34C | 
:. Gainesville, VA 22065 
¿| (703)-349-1366 | 


E | All orders sent by August 315! get 


dey 2099 poster 
wr ^ "Y 


Free shipping for orders over S | OOF 
A УС) for insurmnece 


+ 7. Add extro 


>| for insurance 


ЕТМ 


| МЕСА Hits! 


Hard Corps #1 (Lee cover) $2.50/1.95 
Hot new series from Valiant! Jim Lee cover! 

Image #0 Set (All 7 issues) $13.65/8.75 
Contains gll 7 Image titles needed to get Image #0! 
Set contains Brigode 2, Cyberforce 1, Sav Dragon 3, 
Shodowhawk 1, Spawn 4, Wild Cats 2 & Youngblood 0! 

Lobo Infanticide #1,2 (Giffen) $1.75/1.50 
Loboss illegitimate children gang together to kill him! 


Night Thrasher #1,2 ......... $2.00/1.50 
All new violent four issue series! Looks great! 
Spiderman vs. Hobgoblin .......$15/12.95 


Contains the great early Hobgoblin stories! 160 pgs! 


Evil Deod Amy 1-3 ..... 2.50/1.95 
Jomes Bond 1,2 4 95/3.95 
Godzilla Special 1 3 50/2.95 


Over 40 pgs of mayhem by Ай Adams! 
Grendel Wor Child 1,2... 2 50/1.95 
Mask Retums 1 (New!) .. 2 50/1.95 
Next Меп 1 (2nd),6,7 . 2 50/1.95 
Nexus: The Liberator 1,2 2 501.95 
Nexus: The Origin (Color) . $4/3.50 


Robocop vs Tem 34 .. 2 50/1.95 
Stor Wars 1-3 (2nd), 5 295/2.50 
Terminator End Соте | .. 2 501.95 
ЄЎ comics 
Reg/Sale 
Batmon 485,486 125/ .99 


Batman Animated | (New) 1 25/ .99 
Botmon Sword Azroel 1.2 1.75/1.50 
All new 4-issue Botmon series! 


Dorkstors 1,2 1.75/1.50 
Eclispo 1,2 (New!) 125/ .99 
Guy Gardner 1 (New!) 125/ .99 


Legend Dark Knight 38.39 1 7571.50 


(10 different comics! Lots of #1's) 


Reg./Sale 


Amaz Spidermon 368,369 1.25/ .99 
Aven W. Coast 88 (Wolv) 1.25/ .99 
Coge 8 (Avengers) 1.25/ .99 
Doredevil 310 (Calypso) 1.25/ .99 


Dorkhawk 21 (Spidey) ...1.25/ .99 
Dork Hold 2 (Horror) 1.75/1.50 
Guordions Galaxy 30 1.25/ .99 
Hulk 399 (Keown ой)... 1.25/ .99 


Marvel Comics 114-116 1.50/1.25 


Morbius 3 (vs. Spidey) ..1.75/1.50 
Nomor 32 (vs. Doom) ... 1 25/ .99 
New Warriors 29 125/ .99 
Nomod 7 (vs. Gombitf) .. 1 75/1.50 
Silver Surfer 74 (Terrax) . 1.25/ .99 


Slop Stick 1 (New hero!) 1 25/ .99 
Spec! Spider 194 (Vermin) 1 25/ .99 
Spiderman 28 1.75/1.50 
Spirits of Vengeance 4 ... 1 75/1.50 
Warlock & Inf Watch 10 . 1.75/1.50 
Web of Spid 94 (Inf Wor) 1.25/ .99 
What И 43 (Wolverine) .. 1.75/1.50 
Wolverine 63 (Hot!) 1.75/1.50 
Wolverine vs Sabretooth! Red Hof! 


Batman Gallery Posterbook 2.95 
Ghost Rider (Bill Sienkiewicz!) 4.95 
Lobo (Bisley ort - New!) 4.95 
Originol X-Men (All - Jim Lee) . 4.95 
Sandman (New!) 4.95 
Punisher (New! - Jusko orf) ... 4.95 
Wolverine (New! - Steocy оп). 4.95 
X-Men: Swimsuit Party (Lee) ... 4.95 
X-Men: Villains Gallery (Lee) ... 4.95 


Morc Silvestri. 1992 


1992 Bollistic™ А 


Rob Leteid 


Supreme™ & 


Features the origin of Cable 
and an all out battle vs. Stryfe! 
Leoding into the 12-port X-Men 
crossover, this series will be hot! 
Highly Recommended! 


Cable 1,2 (Reg. $2.50) .... 1.95 
** Order 3 or more 1.75 
Cable Trade (Reg. $16) .. 12.95 


New Mutant issues 487-94! 


Reg /Sale 
Ghost Rider 31 2.50/1.95 
Polybogged with о poster! 48 pages! 
Darkhold 1 (New!) 2.75/1.95 
Ай new 905 GR & Johnny Biaze! 
Nightstalkers 1 (New!) 2 751.95 
All new! Honnibol King, Blode & Fronk 
Droke toke on Johnny Blaze & GR! 


nne 


Avery powerful hero hunts down 
the Youngblood by Rob Liefeld! 
Highly Recommended! 


Supreme 1 (Reg. $1.95) ... 1.75 
* Order 3 or more 1.50 


Reg./Sale 


Spiderman: Soul of the Hunter S6/ 4.95 
The sequel to Kroven's Lost Hunt by Zeck! 48 pgs! 
Wizard Comic Price Guide #14 $4/ 3.50 
X-Men cover! Includes a limited Cyberforce card! 
Wizard Comic Special #1 ........ S6/ 4.95 
Over 200 page! Includes two limited Prism cards! 
Wolverine Cards 11 (New! - Pack) ...... $1 
Wolverine Cards II (Box) ..... 
This pre-sealed bux contains 48 packs (480 cards) 
plus 1 to 6 limited edition PRISM cords! Red hot! 
X-Men Animated #1 
All new monthly series based on the new cartoon! 


DARK HORSE 
Reg. / Sale Reg Sole 


$48/29.95 


— $1.25/ .99 


Reg / Sale 
Londs of Dr. Doom $20/17.95 
Marvel Basic Boxed Set $20/17.95 
Могу Univ 1992 Update $16/13.95 
Mutant Sourcebook $15/12.95 
Spiderman Sourcebook . $15/12.95 


Y 
A 


Reg./ Sale 
Archer & Armstrong 4 ..... 2 50/1.95 
Archer & Armstrong 5 ..... 2 50/1.95 
Etemol Worrior 4 2.25/1.75 
Etemal Warrior 5 2.25/1.75 
Harbinger 1 | (Hardcorps) 2.50/1.95 
Harbinger 12 2 50/1.95 
Hord Corps 1 (New!) ..... 2.50/1.95 
ж Special - order 3 or more _ 1.75 
Mognus 18 2.25/1.75 
Mognus 19 225/1.75 


NIE? 
The Infinity War tokes ploce 


right afier the Infinity Gauntlet! 


Reg. / Sale 
Infinity Gauntlet Trade . $20/16.95 
Contains oll 6 issues! 256 poges! 


Infinity War 5,6 2 50/1.95 
Infinity War Crossovers 
Dr. Strange 46,47 1.75/1.50 


Fontostic Four 369,370 1.25/ .99 
Guordion Golaxy 29,30 1.25/ .99 


Moon Knight 43,44 175/1.50 
Nomod 7 1.75/1.50 
Quasar 39,40 1 25/ .99 
Sleepwolker 18 1.25/ .99 
Warlock & IW 9,10 1.75/1.50 
Web of Spiderman 94 .. 1.25/ .99 
Wondermon 14,15 1 25/ .99 


Reg. /Sale 
Spect Spiderman 189 $2 95/2.50 
* Special - 3 or more 1.95 
Ай new printing featuring о gold holo- 
grom, о fold-out poster & more! 48 pgs! 
Spiderman 26 .......... $2.95/2.50 
ж Special - З or more 1.95 
Hot firs! printing! Feotures 0 silver holo- 
от, o fold-out poster & more! 48 pgs! 
Web Spiderman 90 .. $2.95/2.50 
* Special - 3 or more 1.95 
Ай new printing featuring о goid holo- 
gram, a fold-out poster & more! 48 pgs! 


Reg/Sale 
Batman vs Dracula Trade $10/ 7.95 
Contains the populor painted story! 
Ghost Rider vs. Cable ...... $4/ 3.50 
The ultimate battle from MCP 90-98! 
Heliblozer Original Sins .. $20/16.95 
Contains issues 41-9! Great horror 
Infinity Gauntlet Trade ... $20/16.95 
Contains issues #1-6! Ron Lim ort! 
New Warriors Trade ....... $13/10.95 
Contains the scorce eorty issues! 
Punisher vs Cap Amer 1,2 S6/ 4.95 
All new violent deluxe! 48 poges! 
Sandman: Season Mist .. $20/16.95 
From Sondmon 22-28 by Gaiman! 
Wolverine: Evilution ........ $6/ 4.95 
New violent 48 pg story by Texeiro! 


MALIBU 


Reg /Sale 
Alien Nation: Lost Episode 4.95/3.95 
Feral 1 (New!) 1.95/1.50 
Protectors 1,2 (New!) 1 951.50 


Tarzan Lost City 1,2 (New)2 501.95 
By Man Wagner & Walt Simonson! 


Reg/ Sale 
Rai O (Origin) 225/1.75 
* Special - order 3 or more ... 1.50 
Shodowman 7 2.50/1.95 
Shodowmon 8 (Ditko) ... 2 50/1.95 
Solor 10 (2nd Print) 3.95/3.50 


ж Special - order З or more ... 2.95 
Solor 15 225/1.75 
Solor 16 (By Layton) 225/1.75 
X-O Monowor 10 2.25/1.75 


X-O Monowor 11 (Solor) 2.25/1.75 
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All new radical group of 


mutant heroes by Liefeld! 

1,2 (Reg. $1.95) 1.75 
* Order 3 or more 1.50 
* Order 10 or more 1.25 


АА 


The origin & 15! appearance 
of an all new team of mutant 
heroes! Recommended! 


1,2 (1st - Reg. $1.95) _ 1.75 


ж Order З or more 1.50 
* Order 10 or more 


1.25 


All new violent superhero by 
Erik Larsen! Hot! 


2,3 (1st - Reg. $1.95) 
* Order 3 or more 


1.75 
1.50 


Featuring art by Volentino, 
Shadowhawk will explore the 
dark side of the Imoge Uni- 
verse! Recommended! 


1,2 (19 - Reg. $1.95) ... 1.75 
ж Order 3 or more 1.50 
ж Order 10 or more 1.25 


59 


All new superhero series by 
Todd McFarlane! Red Hot! 


3,4 (ist - Reg. $1.95) ... 1.75 
* Order 3 or more 1.50 


рари 


The next generation of mutant 
heroes by Rob Liefeld! Hot! 


Art of Extreme 1 ...... $5/3.95 
* Order 3 or more 3.50 

New Youngblood story! 72 pgs! 
Youngblood 0 (1s) 1.95/1.75 
* Order 3 or more 1.50 
1.25 


ж Order 10 or more 


Hot new team of mutant heroes 
by Jim Lee! Recommended! 


1 (2nd - Reg. $1.95) 1.75 
2 (19 - Reg. $1.95) 1.75 
* Order 3 or more 1.50 
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